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Abstract: 

This research investigates the quantifiable impact of Shariah-Compliant Internal Marketing (IM) 

on Service Quality and Customer Satisfaction. The core problem addresses the need to validate 

the superiority of the Islamic management framework, which integrates IM with ethical tenets 

like Al-Qawi Al-Amin (Strength and Trustworthiness) and absolute Justice (Al-Adl). 

The study hypothesizes that this ethically-driven model delivers higher, more sustainable 

employee commitment and superior service performance compared to conventional, materially-

based systems. Employing a Deductive and Analytical Methodology, the research rigorously 

roots IM components (e.g., Talent Acquisition, Incentives) in Islamic jurisprudence. 

Findings indicate that investing in the employee's Spiritual Motivation transforms work into 

worship, fostering Self-Regulated Quality (Itqan) and deep Affective Commitment. This unique 

internal self-control grants organizations a Sustainable Competitive Advantage and guarantees 

the transfer of internal quality to enhanced Customer Experience and Loyalty. 

Keywords: (Internal Marketing); (Shariah-Rooted / Islamic Grounding); (Service Quality; 

(Customer Satisfaction) 
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