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Abstract :

This study focused on the influence that the application of governance does on the insurance
companies & its impact on making effective marketing decissions, it has been tried to give a
theoretical framework to what has been studied before through a number of authors &
researchers as to follow the changes occurred & required, on the other side there was a scientific
& an analytical framework to analyze the opinion of 52 employees those were working on the
insurance companies at M'SILA, The insurance companies was described as to be a dependent
varviable, but marketing decisions were described as to be independent varviable, as deduction
we have found so many results the most important of them were appling the governance
principles on the insurance companies, has its significant role to make the marketing decission
as effectively & perfectely as possible.

It gave critical suggestions, among them to work as hard as possible to apply & follow any new
experiences application of the governance principles on the insurance companies, & focusing on
its role as to encourage those rational marketing decissions, in addition to increase the level of
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transparency & clarity moreover that making the internal & the external & the external contréle
more active in order to give the shareholders & investors safety & security to their money,
preserve all stakeholders rights.

Keywords: governance principles, marketing decision, insurance companies.

- -

Tdadle

sl o L (3 ) LA 2ol OF e §olall 2kl 2inddlly (g)laV) S olosl (el ook
WY oy MINIMIZE COSTS Sl 3505 s 3by 2l Bl 2l G e 21 L)
e 3 B OB Bl Yy ¢ sl BLE B15Y ) CJa) ga 30 31 0 . MAXIMIZE PROFITS
SIS ekt adgses e iy e a1 kil S e ) ey (Ll adlstall e SIS g
Sl Vly g bl 2o ) LA des 5y Lsd w3 U &) BOARD OF DIRECTORS
gzl GBlow Yy dslil

sl o AU 1Ay BpslasVl SULEVI Wb g @] L e Ol b SIS S psede y5eb O)
@3l oglulsy .STAKEHOLDERS }lall Clwol Ggim tloo I colo @l ppeind) 385 sl3uy
A e g Flall O)las Gy ki8S 2dasl oy @ St Wl a Jadly (ol sda J2a (8 ¢ 58
Ol o] Wil s ol ad S xiny sllly

el plas e Wl 202U 2801y U et (ol Th adn e Jjnt o 1L el 1535
Bl SR o Redls G ) Lial (g)lndl) AaiVly U Alsall Slrss das (INSURANCE SECTOR
LY G B 5oy ooy cdyylaYly U Slheall ddasy Sles GI3 (Lo ST (U Vs (3 2ol
WeSE el S Je w5y sl dadaily Ly G b sk sdnal L (i)Wl adsldly @51 ol
o BN YL ey b ] dns Gl oda idiall @13 BB Gy B sy Lgdlaal 342
colSall daSe- foals

pladll [l el eadll 1995 il 25 (3 530 07/95 o3, 05 joio OF U] 3Lay) jads s
g5 sl by el plas 3 dasll ST G Al U Jles] ) ol sl T ]y plad
sl plail]l JSI el ety sz oW 2006 58 20 sl 04/06 o35 20 a0 an il

SEL YL Sl Y G Y Gl e et ST e Sgmanad oy dsgen)l ST dpnndlid) A

A ikl o S 2017 s () saal bl llly g 13k 2l ——



I A (B pald) SIS LaSp U
o WS 6y Ol ViSy (UM oy dplatl oo 3520 sl iy dleily el Bk gl )14
skl cal Le POLICYHOLDERS Ul ale~

P IV e Bt AL o Al e ALY S (e Lo sgn et Al
LA L5 3 el OlSh 1S fesls Allus s (INTELLECTUAL ISSUE &Sl 4.3l
iVl dhsall GLAE Db (3 Lk gand)
Liy Je oeld) ols 1S tosle G Bl il d1s) o SFIELD ISSUE siill i)
k) Y el OVSY dd sl )13

AW sl e g e dl) Aen (n g dgod) Lladlly L) ol e sty
Caalll 2 Gl (3 (Ol 0158 2aSi tosla) il ) s¥ Bl il s g8 L *

Pawl ) 2 daensl) & (Rapsed) LAl Al ) @w\ gereld Dem Ml Al S g Lo *=
SULAN Ay pald) 1S 1S tosle bl Bigae V5 3 Blan] bl e dmy ek

¢ iy

S a5 3 el Ol Sy toole sl Bsae BV ol ailanl b BN dag o
a2 ol

ol Jo et aleally el 281 e asl ok UL Rl SBy sk e ) Gl
Ju

Llelid) By Gl LA Ay cield) LS epidd 2l el e ool Lok

Akged) S L 3 ol T Al S 5t 013 L e Uee ik
Al 2 gl Jom Lo Gmald) 280y cligas dim) 2Ll o1 e
o5 Wy Al S¥gmte G Aol SN 80a) (gypnadl Lol obsl ISadl ez thaly ) 364
e ST 3 ablos (siag (Gl gadl) slal) Z3gedl &M ak CAUSAL ATTRIBUTION ool g3
Dol o) 1 slallg Aladly BB 529 U3 ((Aazall paclly ol sl
(g lb) 8 alally Bk gl A 55 el i
(G gl ol D158 S fosbe ;L) i
W ggeel) 331 L) 1 oY) et

A ikl o S 2017 s () saal bl llly g 13k 2l ——



I A (B pald) SIS LaSp U
LVl aslial gl ua) .
polsly de Ll eI aa))

Al R ol el
EN RN ENEN W
(LAl asladl) el UL Al aclink
Byl Sladh ikl 236881 =T 035y 1K)

INDEPENDENT VARIABLE (X): 4 )
INFLUENCING FACTORS DEPENDENT VARIABLE (Y):
DETERMINANTS PHENOMENON STUDIED
REASONS OUTCOMES
CONSEQUENCES

\. J
INPUT (CAUSES): PRINCIPLES OF
INSURANCE GOVERNANCE
Xi: PRECISE DEFINITION OF OUTPUT (RESULTS):
RESPONSIBILITIES
X,: TRANSPARENCY RATIONALIZATION OF
2 MARKETING DECISIONS

Xs: ACCOUNTABILITY
X4 EXTERNAL CONTROL
X;: INTERNAL CONTROL

IMPACT
CORRELATION

REGRESSION

\ / DIFFERENCES \_ -

MODERATING VARIABLES (2):
INCOME, GENDER, AGE, EDUCATION LEVEL, PROFESSIONAL
EXPERIENCE, SOCIAL STATUS

sl e i 38D Olied Bl saodlly S Ldal Codl Sl e tlull ols
toygal 8 b e i) e (SEU ) B ST

A bl ekt S 2017 s (W1 saal el dlly &ogmel) bl e e



I A (B pald) SIS LaSp U

S a5y ol Gl 1Sy sl sl Aflast Vs Slb (seme bl B dmg Yok
095 4 ggtas L A gt

SO a3 e eldl ol S (ool sl Alant AV olb spme T BN dmg Yk
095 15 gytn Lo dd sl

Ayl LA s e ol S8 1S tosle sl Al N5 OI3 dgies Bgjb Ay Y
095 155 Gytans i dawg )l dnal) 251 ag ) ailad ] (e

«(Bibliography a.dall Ul a6 1) by azlldl olal,uld g_ﬂ\ g sl el
plladl O asT ) ik (g bV Bl (ol colgldl (oMl Sl e O U1 Lials
SHLAN s tdemall) Sl ol (eldl SIS At tosle 1ol V) OOl s & sl )
Sl flan g oally olall Byl 3 s Lssge 28Leny Uloy Blas 0B adey aiay (s
@t 1 pilly (6 i

&) AL el el O 31 anhll 2 sl Gy cas dle olals e Uy pie o2
Bla OF VI g ol S e S5 (3550 (3Ll o2 dgmge Sl BTy SASTE) RS ol
Gl gl CSlym e @) M g L an e Ldessly e Lalbl g oLl e sas
(S e IS (bl Al i T (oplad)

GiSd @ e BT o Gbdly pladl) oy Semdll als (3 LA duhll sl dezes tdufl) 1IN
a8 Vg i) Alaal) s e Al aliand) Ol liza Wl BLal 2l IS e 23Rl a5aH) e
blin] cdgl> Bl sds Lzalys (3 SCIENTIFIC VALUE-ADDED #lall &adsll andll alas o OB
Jogll Sl ) 2l im W) adt Olaoguasty aflet en b plad Je(olSal) daSe) Bl 3all))
Al Bas sl s LewY 305l MARKETING DECISIONS s LA s (3 L)
Y e IV e Lde Ly g ABL Slall) laee )5S Lo My Lol esasll (pelld)
Sl wBgll s PNST sl olg LY e jlaat b gl Bl ) LisB gl 01831 3501 of g o)
AV Sl el g5 (3 el CERIST (sidly olall pdley) (3 el SL

Codl malis Jo goed) Bl daze) Silezall WLo Lty Bl Al Je 2 WY ol
i Ju) L;c,.l..d\

A ikl o S 2017 s () saal bl llly g 13k 2l ——



I A (B pald) SIS LaSp U

Bl § Lo (DU Slosadl ] (GUS) Slaserll (o JEY 1 LoVl JVan V) gtk
3PV [ PR GCS PN WU\ S DR W/ CHF SPE POVAYSU R P2 RUCH U =511 51 I P U Y (Wt |
(el O aSe t63le) lsdl of (A sand) SLLAN S 5) gyl

) sy eV gasdl e ileie A e Of Gld Y 1 gLV IVl e
3 1asd U] Il el e S QW cOlz Sl AUl Sleglall aa & ag ciedlaza Yl
L) 2V el SV ibse e Ao gedt Bl V) ALl s caedly 22l

£l adl Sl bl S (el @R e R b # o)) medink
o Dol el DU ¢ B sk LR 2> gl t g3V e B gamt Tlaz )

osd) mlll e JUsY) Joel o Janzas Sy Al Sl s e il 281 g led
ez 41302 STys g Bk 35N e W) Jok sl s (g L oSU Ll 3LG ke (1) Vsl
SCALES & MEASURES glilly I3l sliely 0LtV ponad Slajliad Lol el (SN ol
ozl ) (3 A5l Olpnald A 5080 e O adly (JIUEY) L DL YT bzl jlesY

@bl sl e oy ) dx b
ibadl ol Aged) ml OhlE s | (Y) Rdiped) SLLAN A5 Ll
() el (Credl) el (b A gyl 5 sl

o el Y B+ (sl e
Sl 435 + il 3l (b5 jsate
gl 324+ AN SN ey ddl

U CCN UV, PN (P S DESN
chaiVly alizdl (gt A Ll | puldl GASE RS sl

WKV AR VP E R I P R WV I PR T BN (X)
o o gl bl §5Y el JSA | agsunell @3 syl e FEONURPFEN
s2sidly Slakdly JesV) iy skl mys X1 ol

A2 G (A ol oSl
B S Flally sl Sy 515V
U ol (oWl & g UU&:’-%}‘

A ikl o S 2017 s () saal bl llly g 13k 2l ——



IA A (S el SIS LaSy i

g @ Rl Eesodlly meodlly Adsl (X2) lasVly ailiz)
(logall Worny 330 ddasl (iaglall 254
SOy il Dl @S Rl

ldzaly

Y sl ayle 3 wlally sl (X3 sy el
Sl galel sl (W sl 2y
e ibend) Cyf (JIgnd) et (Jla=Yly

SLlVL sl e 5yually dlaal) 584 X4y o)) 2,6
95 BLbVIg dmlall Ol $si> Lla (X5 il 2,6
(U e el il aE)
i) e S
(odadl gl pladll (ol (k) (£ sl aslad FUNCIURFEI{
Al AL (gl aals ) i)l UL

Ul slae) 1yl

B1au2y gyl 3alall (6 Sl 5 ol LY
el alely eldl IS5 s Lisae I Sl gl U8 tidygud) SN Lol apld) inadl oYl
335 Wy Bpelonm V) 2yl Oliatiog daliiall el llloze (b (3 54y 5LEV) UL ¢ ) Losas
sl 2T G aSalully R Bl o ol ) S 55 O 48 e Y Ly dssl
Lo) cdslamd) oY aslll Sl oo W Ol endl 250y UL Gaudy ad) 550 O Eom colidly
eoe2s o 30 1oV Laglatll SVl (ss Bgmpe (obesVly Ul Slals ssial ()l )
bl jatlas eVl G Aol Loy Gaden ulan 38y dheag daSomy Sy g LA o) dalesd

Aledly Olea)l Sl Slusguasty SlSY)
Jad o kol ales dny sVl eV ol el AN geian 3 Rped) LA o (555
S disdy ded iy Alestl Sl Cady STl o JSeaS 2L (o4 ey aSll
Bl (3 Al bzl JM e Wpd ) 3sgomll LSy oS e Wl ool ¢lsW (el bl S 2y g
2355 Beay ((JesY 03y of Slanll) 225U Slgdally LLSYT o 3055 (31U Al U e Bzl

A ikl o S 2017 s () saal bl llly g 13k 2l ——



I A (B pald) SIS LaSp U
il L o gl IS 2y cnedly 2l sl b e bl SU pedy Beed) 2add
co ) Sy bl Caplang misd slsly gl

WAl Wsdy i ] A Y (og el S8 LS Gole dwdy Lass OB ool Lis 3y
e c(ekaadly did) (@SS awsdl (el V) Ll bl BT 3y Gl 20 Ak g
52 agall SLlIVy 2l Slagadl s e JlesY) olidane 3l 3505 ol e B 30T T Las)
Dl al) Gl Jgad

el OISa) sy sy sl Lall Of el OIS WS dabe— el el 16
Loguax (35dly QNI gme (3 sl LAl fad CIlaly delon Blaza) ) 200 a3 oeldl 3Ll
o sy SR pdey bl ga L WS o iisBliang iSGLitey Rindiay Siaey dpkeas day B3
Ay ) 3] ol e p a5 G SIS RS L3l sa L sgailly L el findd
e B8y ey siadly decdl 2l a6l padally Jeddl STy Dl VI agplly dalanld
AW LA gy (Y sledll )l Wl ally LLaI (5 8e 2SLall §lsYly clsYl

corporate governance

The framework of rules and practices by
which a board of directors ensures
accountability, fairness, and transparency
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