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Abstract: This study highlights the statstical relationship between the compétitive

advantage dimession and their influence on the competition upgrade in the target market,
through the competitive requirements, various which was considered as an inderendent
variable effecting compitition, where it contributes to its activation as an independent as
well as we analyzed the results of the questonnaire-77customers as sample therefore
dropping the causal relationship for the theoritical chapter on the applied chapter in order to
hypothesis test (correlation, regerssion).
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