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Green Marketing as a Modern Trend for Business Organizations — The Algerian Experience
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Abstract: This study aims to analyze green marketing as a contemporary approach for
business organizations, with a particular focus on the Algerian experience, by clarifying its
concept, implementation requirements, and supporting initiatives within organizations. The
study adopted a descriptive-analytical methodology to define the theoretical concepts of green
marketing and examine its practical applications in leading Algerian companies such as
Cevital, the National Margarine Company in Souk Ahras, and Sonatrach.

The results indicate that these organizations have actively begun adopting green practices,
whether through the implementation of environmental management systems, improvement of
production processes, or development of eco-friendly products. However, the level of
adoption remains uneven and faces challenges related to financing, technology, and the lack
of internal and external environmental awareness. The significance of this study lies in
highlighting the current state of green marketing implementation in Algeria and providing
insights that can assist organizations in enhancing environmental sustainability practices and
developing marketing policies more aligned with sustainable development requirements.

Keywords: Green Marketing; Enviromental Responsibility; Sustainable Development; Green
Products; Algerian Institutions.

Jel Classification Codes: M31.
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