
                                                       –  –27)2( 
  

Condor    -   

46 

  

Condor   

 -    

      

 .  

2  

  
 

Condor  

 ( )  
. 

Condor. 
Condor49  .

45   
 

Condor .
. 

.  
 :

CONDOR 
  

   

 
 . 

 . 
 



                                                       –  –27)2( 
  

Condor    -   

47 

 .
  

 

   .

 .Condor 

  :
Condor  

  
-   Condor  
- Condor  
-  ( ) 

Condor  
-   ( )

Condor  
  

   
 :Condor   
  Condor .  
 ) 

 (Condor.  
 

 Condor.  
 Condor. 
 Condor. 

 ) 
 (Condor.  

  
 Condor.  



                                                       –  –27)2( 
  

Condor    -   

48 

 Condor.  
 Condor.  

  
  

- 

  
- 

  
- Condor   

  
  

   
- Condor  
-  .  
- Condor.  
-   

Condor.  
- Condor.  

  
  

  )1 :(   
  

  
  
  
  
  

 :  
  

 

   

 



                                                       –  –27)2( 
  

Condor    -   

49 

  
     :          

     .           
       .  

  
Condor   .

  15 2014 31   
 :  

 :  
 :  

 .
   

  Stayer 
 .1 [168  

  
Edvinson 

 ]2 [22. Stayer 
  

Stewart 
 ]3 [31. )  

 .  (
  
Bontis ) 

 ]4 [124. 

  

 ]5 [126-127  



                                                       –  –27)2( 
  

Condor    -   

50 

Guthrie 

 ]6 [06  
 

 

  ]7 [13  
Guthrie  

Hansen   
Hansen 

 ]8 [106  

 ]9 [32  
 " :

."  
 :  

 ]10 [
289  

 ]11 [159  
- 

 
- 

 



                                                       –  –27)2( 
  

Condor    -   

51 

-  
 

- 

 
 Brown    " :

. ]12 [58  
 :  

 .  
 Stewart 

 
  

1.  

 .
  

Daft  
]13 [187  

Stewart 
 ]13 [187  

 
 ]14 [437  

 ]15 [208  

. ]16[ 39  
  



                                                       –  –27)2( 
  

Condor    -   

52 

2.  

 ]12 [51  

 ]17 [168  
McElroy 

 ]18 [59-71  

  
Knight  

 ]19 [
22  

Brooking  
 ]20 [07  

Stewart 
 

 ]21 [75 -79   
Grantham 

. ]22 [ 177  
3.  

  
  Lothgren  

 ]23 [92. Zambon 

 ]22 [178  



                                                       –  –27)2( 
  

Condor    -   

53 

 ]24 [104  
Bontis  
 ]25 [67  

 
Stewart 

 ]21 [78  
 : 

 ) 

  
 :  

 .
.  

 
 ]26 [01  

 ]27 [
01  

 ]28 [10  

 ]29 [11  

. ]30 [
118  



                                                       –  –27)2( 
  

Condor    -   

54 

  
 :  

 
 .

 ] :31 [53  
1. :

 
2. :

  
3. 

 .
 

4.  
 .

 .
  

 :  
  

 Kotler   
1 : .

 ]32 [18. 
 .–- 

 :  
2 :  .

  



                                                       –  –27)2( 
  

Condor    -   

55 

 .
.  

3 :  .
. 

 .  
4 :  . 

 . ]33 [648-649  
- 

 
-  
-  

5 :  .
 .

  
6.  :   

 .
 : ]33 [651 .

.  
7 :  .

. ]34 [51  
8 .)  :

 .
 

  
 :  

  



                                                       –  –27)2( 
  

Condor    -   

56 

 :  
Pfeffer 

-. 

 ]35 [05 .

  
 :  

Huseman & Goodman " :

 ]36 [168. 
 

  
    

 :  
  .

. ]37 [106  

 .
" "

 ]37 [107  
Thomke & Hipple 

 . ]38 [
80  

 :  
 :  

 :  
  ( ) 

Condor ) 49(. 
  .



                                                       –  –27)2( 
  

Condor    -   

57 

)45)  (91,83% .(
) 45 (  

 :  
) 44.4% (

 
 

 ) 93.4% (

  
) 01 :(  

      
30 
  

30 
40  

40     
  

  
  

    

5  15  25  5  26  14  0  39  6  
11.1% 33.3%  55.6%  11.1%  57.8%  31.1%  0.0%  86.7%  13.33%  

      
05 
  

05 
10  

11 
15  

15       

3  10  12  20      
6.7%  22.2%  26.7%  44.4%      

 :SPSS.  
 :      

 .
 . 49  

 : )34  (  : )
15  .(    :

 . 
    

 ( ) 7 
2  )1( ." 



                                                       –  –27)2( 
  

Condor    -   

58 

 "
 . 

 .
    

)2.(  
 

)   0.817(
   

 :  
SPSS (version 18- Francais)

  
-  
-  
-  
- -  
- t  
-  
-     

 :  
 :Condor  

Condor "  Antar Trade "
"  .2002

2003 .2.450.000.000,00 
80104  .Condor 

.  
 :Condor  

2003   
2004 

  .
 .2014 

Condor  14   :



                                                       –  –27)2( 
  

Condor    -   

59 

   .
144  .

 .  
 :Condor 

  
  
1.  
2.  
3.  
4.  
5.  
6.  
7.  
8.  

 :  
 :  

T 

:  
- 

) 5-1=4( 
- ) 4/5=0.8( 
- ) 1 (" 

 " 
 ) 1  _1.80"  ( 
 ) 1.80  _2.60"  ( 
 ) 2.60  _3.40"  ( 



                                                       –  –27)2( 
  

Condor    -   

60 

 ) 3.40  _4.20"  ( 
 ) 4.20  _5." "  ( 

t 
)2.015)  (0.05)  (60%(

t ) 2.015 (
) 0.05)  (60%(

) 0.05.(  
3 

  .
 ) 3,88)  (3,40)  (4.20(

t )10,784)  (2,015() %77,60 (
) 60%)  (0.000)  (0.05 .(

Condor   
)3,96 () 3,40)  (4.20(t )13,634 (

) 2,015) (%79,20)  (60%)  (0.000 (
) 0.05 .(Condor  

)  3,96)  (3,40 (
)4.20(t )13,551)  (2,015(
)%79,20)  (60%)  (0.000)  (0.05 .(

Condor  
)  3,93)  (3,40)  (4.20( t )13,338 (

) 2,015) (%78,60)  (60% (
) 0.000)  (0.05 .(

Condor   
 : 

3   )3,93 (
)3,40)  (4.20(t )13,153)  (2,015(

) %78,60)  (60%)  (0.000 (
) 0.05 .(Condor .  

 :  



                                                       –  –27)2( 
  

Condor    -   

61 

3 
" :Condor   :  "

"Condor ."  " 
Condor  "  "
Condor .  

 
 ( ) Condor

)2(   
) 2 :( Condor 

    
  

  
      

  

  0,853  0,842  0,857  0,855  
  0,000  0,000  0,000  0,000  

  0,05  0,05  0,05  0,05  
  45  45  45  45  

 : SPSS.  

 Condor) 0.855)  (0.000 (
) 0.05.(  

 Condor

) 0.857 ( 
) 0.853) (0.842)  (0.05 .(

 :"
) (Condor" 

. " 
)  (Condor"

  

 )3( .
CondorF ) 176,109)   (2,79 (



                                                       –  –27)2( 
  

Condor    -   

62 

)3.41(  ) 0.05 ()  0,828)  (82,8% (
Condor 

)17,2% (
Condor :

) " (
Condor".  :

)  " (
Condor"  
B t 

) 0,459 (t ) 4,369 (
)2,013 .  ( ) 0,435 (

t ) 3,504)  (2,013 (
)  .0,274 (

t ) 2,923)  (2,013.(  
) 3 :(  

  
B0  

  

R² 
F 

      
  B1 B2  B3      

  
0,103  

0,274  
)2,923*(  

0,459  
)4,369*(  

0,435  
)3,504*(  0,828  176,109  2,79  

   : SPSS      .                 :*t   
  

  
  

- 

 
- 

 



                                                       –  –27)2( 
  

Condor    -   

63 

- 

 
- Condor ) 78,60% (

 
- Condor ) 77,60% (

 
- Condor ) 79,20% (

 
- Condor ) 79,20% (

 
- Condor  )78,60%.( 
- ) 

 (Condor

 
- Condor) 82,8% (

 
- Condor 

. 
  

- 

 
-  
-  
-  
- 

 
- 

 
- 

  



                                                       –  –27)2( 
  

Condor    -   

64 

- 

 
  

1 .
 2009.  

2. Edvinson. L., Intellectual Capital of nation for Future Wealth Creation, Journal of Human Resource Costing and 
Accounting, Vol 4, No 1, 1999. 

3.  :  . 
2004.  

4 .32
98  2010.  
5 . –-2010.  

6. Guethrie, J., Measurement and Reporting of Intellectual Capital, Journal of Intellectual Capital, Vol 1, N 2, 2001. 
7 .

13 -
14 2011.  

8. Hansen ,M.T., Nohria, N. and Tierney,T., Whats your strategy for Managing Knowledge , Harvard Business 
Review, Volume.77,No.2,1999. 

9 .
04092008.  

10. 
2011.  

11 .
2008  

12. 
2011.  

13 .
93312009.  

14 .

22-25 2013.  
15. 3591

 2012.  



                                                       –  –27)2( 
  

Condor    -   

65 

16 .
15022013.  

17. Richard Huseman & J.P.Goodman, Leading With Knowledge, Sage Publication, London, 1997. 
18. Heffes, E., Chalenging Measures for IC, Financial Executive, July/ August 2001. 
19. Knight, Daniel J., Performance Measures for Increasing Intellectual Capital, Planing Review, 27 (02) mars- Apr 
1999. 
20. Brooking Annie, Intellectual Capital, International Thomson Business Press, London, U.K, 1996. 
21. Stewart, T.A., Intellectual Capital: The New Wealth of Organization, Double Day Currency, New York, 1999. 

22. 
98322010.   

23 .
192007.  

24. 
06  

25. Bontis Nick, Intellectual capital: An Exploratory study that Develops Measures and models Management 
Decision, Vol 36 No 02, 1998. 
26. Azaze , Azizi AbdulAdis and Izyanti, Awang Razli, Factors affecting new product developement in Malaysian 
manufacturing industry, EuroJournals, Inc , Issue 04, 2009. 
27. Baker  Ramsey, The real meaning of Volume in trading relationship, International Journal of Operation and 
Production management, Volume 25, Issue 06, 2005. 

28. 10234
2012.  

29. 2000.  
30 .

1998.  
31. Crawford, Merle & Anthony Di Benedetto, New product management, 7 th ed, McGraw Hill-Irwin, U.S.A, 
2003.  

32. Eric Dupont, Developer et lancer un nouveaux produit, 1er edition, De Boeck, Bruxelles, Belgique, 2009. 
33. Kotler, Philip & Kevin Keller, Marketing Management, 12th ed, Pearson Prentice Hall, New Jersey, U.S.A, 

2006. 
34. 382012.  

35. Pfeffer, J., & Su on, R.I. ; Knowing What To do is Not Enough: Turning Knowledge In to Action, California 
Management Review, Vol 40, No: 3, 1999. 
36. Richard Huseman & J.P.Goodman, Leading With Knowledge, Sage Publication, London, 1997. 

37.  :
2009.  

38. Stefan Thomke & E.V. Hipple, Customer as Innovators, Harvard Business Review, Vol (80), No (04), April 

2002. 


