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Abstract:   This paper aims to attempt to delve into the concepts related to the environment, innovation 

and marketing positioning, and try to identify the strategic positioning options in light of the resort 

business organizations to move towards innovative activity to create competitive advantage and 

marketing environment interaction with these organizations , Where the success of marketing depends on 

the marketing mix that fits with the trends and developments that occur in the marketing environment, 

which includes the non-controlled power group that makes compelled to adapt Mzejeha marketing 

enterprise development, and marketing managers of business organizations are stimulating innovative 

activities and trying to positioning only on market or brand or product level, and choose to either accept 

the forces of environmental factors uncontrollably affect and shape the behavior of their institutions or 

trying to prepare for the impact on them.We have seen through what Astqenah from our research is that it 

can not be any organization that Taatmouka whatever exercised its innovative is the study of the 

marketing environment which is usually complex and variable, and that it is not the task of marketing 

managers in such development institutions Astratjyatem only, but they are forced to adapt their marketing 

strategy and the intensification of innovative processes in accordance with these environmental changes. 

Keywords: innovation, marketing environment, positioning, strategic. 
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