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Abstract:

The hotel industry is an important economic activities that achieves many
benefits for the national economy , and in the light of the current competition
became hotel service development is vital and crucial , this is aware of hotel
establishments that competitiveness does not only lie with advanced multiple
services but also includes achieving and improving the degree of satisfaction
customers , so this article is in search of the determinants of the quality of hotel
services with clarifying the relationship between customer satisfaction and
quality of service.

Key words:Hotel Service, Quality, Determinants, Customer Satisfaction.
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