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This study aims to measure the impact of digital customer experience in its various || Received

dimensions (digital advertising, websites, direct digital marReting, social media, 15/07/2026
and smartphones) on customer loyalty and brand image in the wired and wireless || Accepted

telecommunications sector in Algeria. The study relied on the analytical descriptive 21/10/2026
approach and used Partial Least Squares Structural Equation Modeling (PLS-

SEM) to test the study hypotheses. The study concluded that there is a significant L eptvords;

positive impact of digital customer experience elements on loyalty and brand § v' Digital Customer Experience

image, where the smartphone was the most influential tool with a path coefficient
of 0.883.
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