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The study aims to identify the mediating role of satisfaction in the relationship between § Received

digital marReting ethics and customer loyalty on the Jumia Algeria website. To achieve 11/08/2025
the study's objective, a descriptive analytical approach was adopted. An electronic | Accepted

questionnaire was distributed to a sample size of 282 individuals, and the data was 28/09/2025
analyzed using the Statistical PacRage for the Social Sciences (SPSS)

The study concluded that there was a statistically significant effect of digital marketing § R eptwords:

2025/08/11

1J 9@l Eyo
2025/09/28

ethics practices on customer satisfaction and loyalty on the Jumia Algeria website. §./ Digital Marketing
There was also a clear, complete mediation on loyalty resulting from satisfaction. ., Digital Marketing
Customer satisfaction contributed to determining the relationship between digital Ethics

marReting ethics and customer loyalty on the Jumia website. Finally, the study
presented a number of suggestions for improving digital marReting ethics, as it
influences customer purchasing decisions and achieves satisfaction and loyalty.

v Customer Satisfaction
V' Customer Loyalty
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