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Abstract:

The research seeks to examine the importance of human resources
with its load of knowledge and ethics to achieve sustainable competitive
advantages for organizations, since the availability of human resources in
organizations with these specifications is one of the requirements to
achieve competitive advantages.

Find out a set of results are summarized as follows :

* Despite the multiplicity of sources and methods of development of
competitive advantages, remains the human resource is the most active in
it.

* Knowledge represents the most important source of competitive
advantage, it is also considered one of the best assets that you own
contemporary institutions.
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* contribute to the moral values and directly in achieving competitive

advantages, through their active role in the development of relations
between individuals within and outside the institution.

* There is a close relationship between the achievement of competitive

advantages and moral values held by individuals.
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