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Abstract : Article info

       This study aimed to explore the role of electronic word-of-mouth (E-WOM) in 
selecting the optimal tourist destination for a sample of foreign tourists by 
examining the impact of its credibility, quality, and interactivity on Arab and 
foreign tourists. To achieve the study's objective, 70 electronic questionnaires were 
distributed to a sample of tourists, and the data were processed using the SPSS v26 
statistical software package.      The results indicated that electronic word-of-mouth 
has a statistically significant effect on destination decision-making, with its 

dimensions (credibility, quality, and interactivity) reaching a significance level of α 

≤ 0.05. The study also highlighted the necessity of effectively focusing on electronic 
word-of-mouth in the tourism sector. 
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