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Abstract :  Article info 

This study reviews the quality of the website and its impact on customer satisfaction 
using the NETQUAL scale, an applied study at the Maurice Hotel in Biskra. The 
study focuses on four main dimensions of website quality: design, ease of use, quality of 
information, security and confidentiality, and analyzes how this affects customer 
satisfaction in the hotel. 
The descriptive approach was used in the theoretical aspect and the analytical approach 
in the practical application. Questionnaires were distributed to a sample of the hotel’s 
customers, 99 questionnaires were collected and analyzed using the SPSS program  
The results showed that the quality of the website has a positive effect, through the 
dimensions of the NETQUAL scale, on customer satisfaction at the Mairice Hotel. 
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