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The trend towards applying artificial intelligence in digital marketing.
-With reference to some international models-
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Abstract : Article info

Through this study, we shed light on the concept of artificial intelligence and its § Received :

effective impact on marketing practices, as employing digital technologies that operate 02/03/2024
with artificial intelligence has become necessary to face intense competition in jj Accepted

international markets and achieve a competitive advantage in doing so, and this is 20/05/2024
reflected in global experiences that use modern marketing methods supported by

applications. Artificial intelligence in order to overcome its competitors. Keywords:

This study concluded that activating artificial intelligence is an important§ o artificial intelligence.
opportunity for organizations to develop their business and ensure survival in the
markets. In addition, to being a means of influencing customers’ purchasing decisions,
ensuring their loyalty, and winning new customers in a more wonderful and accurate
way.

v" Digital marketing.
v" Competitive advantage.
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