
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

  

- -  
ISSN 2602-7925 

https://www.asjp.cerist.dz/en/PresentationRevue/417 

18  :01)2024  (                                                                                                   450-463  
 
 
 
 

450 

:   
International public relations organizations and pressure groups:  

Power and influence relationships 

   * 

   

samirbourahla1@yahoo.fr belmadanirabia@gmail.com 
  

:   

  

 .  
   "

 

  . : 

 :  
08/12/2023  

 :  
20/01/2024 

 :  
       

     

        

  

Abstract : Article info 

This research paper examines the relationship between international public relations 
organizations and pressure groups, as the latter now enjoy great power and influence, and 
institutions and organizations and even countries, are still afraid of their influence and 
their impact. At the same time, they have developed ways to deal with them that 
influence each other, including Pressure groups (lobbyists) have often surrounded projects 
and made policies failing and affecting the objectives of institutions, states and societies, 
by using local, regional and global communication "links" in a broader, more efficient and 
faster way than most public relations services, and they have often resorted to mobilizing 
public opinion and influencing the legislative and executive bodies, making them appear 
more effective in the work of international public relations organizations, and therefore 
the relationship between them become linked and interdependent governed by mutual 
elements represented mainly in: “power, influence and lobbying”, having made 
international public relations agencies classified as pressure and influence groups. 
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