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Analyzing thoughts and feelings about the corporate social responsibility of mobile 

operators in Algeria: a netnographic study through Facebook pages  
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Abstract:  Article info 

This study aims to identify the reality practices of corporate social responsibility in the 
Algerian phone mobile companies and try to understand how consumer perceive this CSR 
activities. To achieve this objective, we based on a Netnographic approach to analyzing 
feelings and thoughts shared by members of virtual community of these operators. The 
results show that philanthropic responsibility was the mainly dominated activities. it was 
found that CSR communication on Facebook had a stronger influence on what customers 
think and feel about this companies, generating more engagement and comments with a 
positive sentiment. 
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