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Abstract :  Article info 

The objective of this research is to understand the various aspects related to 
socially responsible investment, as it is a strategy that takes into account the 
environmental and social impacts of investments in the context of 
organizations adopting the concept of social responsibility.The study focused 
on the activities of the Al Baraka banking group, as a financial institution 
that interacts with a large number of individuals and organizations in several 
countries.Among the most important findings of the study is that 
incorporating socially responsible investment projects into the priorities of Al 
Baraka banking group's social responsibility means that its interest in this 
aspect of investment is based primarily on its implementation of the concept of 
social responsibility. 
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