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Abstract : Article info 

This scientific paper explores social commerce, which is a result of the immersion of e-
commerce in the social networking environment and its saturation with its 
features.This paper concluded that the foundation of social commerce was not only 
technical and financial, but also philosophical and socio-psychological. It is based on 
eliminating the existential concept of intermediation from the marketing process, as 
well as relying on social guidance to determine the buying position and consistency 
with the thought pattern towards the product or service. The latter has shifted 
towards relying on peer recommendations related to the product, its price, and 
availability, threatening traditional roles in the marketing process, as happened with 
all traditional concepts in the field. 
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