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Abstract : Article info 

This study was conducted to investigate the different aspects of the relationship 
between the augmented service and service quality, depending on model (Grönroos) and 
the actual performance measurement model (Servperf) that were used to measure the 
level of provided service quality, The results of this study revealed that there was a 
statistical effect relationship between augmented service and service quality, and that 
augmented service elements: (accessibility of the service, interaction with service 
organization, customer participation) had a positive impact.  
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