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Abstract: 
Algeria's pursuit of integration into the world economy based on free trade and information and 
communication technologies is forcing it to keep abreast of modern economic developments. 
Electronic commerce is therefore one of the most important developments. In this context try 
This study identifies the reality and prospects of electronic commerce in Algeria, as well as the 
knowledge of the main obstacles and challenges facing them as well as ways of promoting them. 
 Keywords: E-commerce, information and communication technologies, challenges of e-
commerce in Algeria. 
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  1,246,504,865  16.6  388,376,491  31.2  8,503.1  16.30  

  4,148,177,672  55.2  1,938,075,631  46.7  1,595.5  45.50  

  822,710,362  10.9  659,634,487  80.2  527.6  82.50  
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  7,519,028,970  100  3,885,567,619  51.7  976.4  51.46  
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