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In the concept of organizational communication between significance and function 
The influence of the environment in which the individual is active within the institution affects 
his actions and motives in the work through communication relations and clear interactions, he 
gets effected  and affects them. Through these contacts and interactions, the individual gains 
experience and information that helps him in his cognitive formation. Whatever the work of a 
person, communication is always active because it is the means by which individuals 
communicate in any organization. Communication is a transfer of information and understanding 
from one person to another. It is the sharing of meaning. Every person in the organization has his 
own role to play in the communicative process. He has his own set of experiences, his 
expectations and his assumptions which form his frame of reference. Organizational 
communication is a purposeful process between two or more parties in order to exchange 
information and opinions and to influence attitudes and trends. 
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