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Abstract: 
     Tourism as an important activity in the economy of any country needs development, through the use of 
innovative and modern means within assimilation, differentiation, totatalitarian and the adoption of 
models of its own distinguish it from other activities related to resarch and development. France is among 
the countries that pursue innovation in all fields, including tourism, where it  ranked in 2015 fourth in the 
world in terms of tourism revenues, and achieved excellent results at the European level in relation to the 
pillars of competitiveness indicators, which measures the range of factors and policies that sustain the 
tourism sector.                                                    
Key words: Innovation-Tourism Innovation-Tourist Competitiveness Indicators in French.  
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