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Abstract: 
The goal of this study was to identify the 

determinants of bridging social capital which flow 

through internet,which are reflected in 

social,demographic,and economic variables that 

effect internet users.the sample was 

from(280)internet user who use internet in Irbid  

internet café.Discriptive and analytical statistic 

used to analyze thedata.                              

            The results of step forward regression 

showed that there is a significant statistical 

relashionship between the level of education 

,family income,having computer and internet at 

home,householder job ,and increasing bridging 

social capital for the users.Then the analyses 

revealed that there is no significant statistical 

relasionship attributed 

tosex,residence,religion,education,marital  

Status,and age.The results showed 

asignificant statistical relationship between the 

time of using internet and the dimensions of using 

bridging social capital.variables such sex,having 

computer and internet at home had significant 

variation on alpha(0.05)with the one 

dimension(One see himself as a member of larger 

society).Variables such having computer and 

internet at home had significant variation on 

alpha(0.05)with tow dimensions: the   exchange 

with larger society,and the interaction with the 

outsider society .                                                       
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