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Abstract: 

The study shows how new 

knowledge and technology have 

shaped the order, values, traits, 

and behavioral orientations of 

contemporary society. 

 The study emphasizes the 

critical and interactive relations 

between knowledge and society, 

as well as explaining the 

influence of information 

technology upon the social 

structures, especially on the 

domains of culture and 

economy. 

  On the other hand, the 

study identifies the obstacles of 

information technology on the 

Arab societies, and hence 

provides several realistic 

approaches that can strength 

and develop the Arab 

information society. 



 

 8002جـوان 990



 

8002999 

 



 

 8002جـوان 998

Consumer Society

9 

 

8 

 

3 

Globality 

 

 

 

  



 

8002993 

 

Dominique Nora

9-  

8-  



 

 8002جـوان 991

3- 

 

Computerized

Information AgeInformation Revolution

Digital 



 

8002991 

 

Internet Economy 

E-commerce

 E-Shopping

  

9111

Knowledge Economy



 

 8002جـوان 991

Knowledge Based Economy 

31010

  

CD RomMulti Media

Hypermedia



 

8002991 

 

  



 

 8002جـوان 992

 

8.1

10900

1

VISA

800

VISA



 

8002991 

 

 

Consciousness Industries

 



 

 8002جـوان 980

8

  



 

8002989 

 

11131

90

9.1

1.1

1

91.8

1.138

11900

 



 

 8002جـوان 988

 

 

 

 

 

 

 

 

 

 



 

8002983 

 

 

 

 

 

 

 

 

 

 

 

8003

9       

8            

   

3             

1          



 

 8002جـوان 981

1      

        



 

8002981 

 

                                                 
18000931

919

2911281

39120

998

4-See; Wiliams, F.(1998) The Information Society as an Object of Study, In F.Williams (ED.), 

Measuring The Information Society, Newbury Park: Sage Publication .
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