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Abstract:

The quality of service is one of
the most important areas in
Banking  sector. this  study
presents the possibility to develop
Gap model: the ServQual scale
on the Globalized world, with
taking into consideration cultural,
environmental, technological,
and organizational differences in
the Globalization era appropriate
Results and theoretical
suggestions finally are offered to
assist Banks Managers to Provide
their commitment to Bank service

Quality.
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