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Abstract: 

The information and the 

communication technology 

(ICT) gave unlimted 

communication capabilities of 

influance on the public, 

whether they are polititions of 

ordinay people and thanks to 

the applications of these new 

advenced technologies and 

the appearance of the political 

participation on the net and 

online has become the best 

way to reach the public, 

especially in the electoral 

compaigns, More over, being 

able to communicat directily 

with the followers. The 

polititions could use the net 

forums, the chat rooms and 

the websites 
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