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Abstract:       

The objective of this 

study is showing the content 

of strategic vigillance, its 

times, practices and 

processes on the basis of the 

real situation lived in 

Algeria.

Also, the identification 

of main important leverages 

and organisational supports, 

which must be provided to 

effect vigilance, and testing  

the degree of its disponibility 

to determine its relation with 

the success and practice of 

strategic vigilance.
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