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Abstract: 

This research paper seeks to elucidate the concept of digital marketing and startups, 
delineating their key characteristics and emphasizing the primary challenges encountered by 
startups in Algeria. This objective was accomplished through an analytical examination of the 
electronic application available on the Google Play Store for the startup Yassir Transport in 
Algeria. The study endeavors to comprehend customer opinions and trends via various digital 
marketing tools, particularly applications that function as platforms for digitally active 
enterprises. 

 The findings of the study reveal that a pivotal characteristic of digitally active startups is 
the facility with which they can access, understand, and evaluate customer feedback to make 
informed marketing decisions expeditiously, thereby facilitating continuous growth. 
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