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Abstract: 
This study aimed to examine the extent of the impact of marketing ethics on customer 

satisfaction by exploring the case of Nestlé India and the Maggi noodles crisis that erupted in 2015. 
The study highlighted how customer satisfaction and trust in the brand were affected as a result of 
unethical marketing practices that included the concealment of important health information and 
misleading advertising. 
The study showed that violating the principles of transparency, honesty, and social responsibility in 
the marketing of Maggi noodles led to a significant decline in customer satisfaction and the loss of a 
large customer base, which negatively reflected on the company’s financial performance and brand 
value. As a result of this crisis, Nestlé now needs to rebuild customer trust by enhancing marketing 
ethics and ensuring more transparent and responsible practices. 
Keywords: Marketing Ethics, Customer Satisfaction, Nestlé Corporation 
JEL Classification: M30 M31  M39. 
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