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JEL: M110M11.  
Abstract:  

The study objective was manifested in two dimensions, the first of which was theoretical, 
represented in providing an intellectual framework for the subject of the study, and the second was 
field or applied, represented in studying the relationship between after-sales services and the 
competitiveness of the institution at Condor Electronics Company. 

A questionnaire was distributed to a sample of Condor Electronics Company officials, using 
the questionnaire as a measurement tool, and relying on a number of statistical methods such as the 
arithmetic mean, standard deviation, coefficient of determination, and correlation coefficient to test 
correlation hypotheses, by relying on SPSS. 

The results of hypothesis testing, analysis and interpretation revealed a strong and significant 
correlation between after-sales services and the competitiveness of Condor Electronics. 
Keywords: After-sales services, competitive advantage, warranty, maintenance and installation, 
home delivery, spare parts provision 
JEL Classification: M11, M110 
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