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Abstract:  

This study aims to assess the extent to which entrepreneurial accompaniment in supporting 
innovation  within  the  university  environment.  A  field  study  was  conducted  on  a  sample  of  83  
university students with innovation-oriented projects under ministerial resolution 1275 at the 
University of Djelfa. To collect data and information, a questionnaire was designed and distributed 
among the study sample, and the collected data were analyzed using the Statistical Package for the 
Social Sciences (SPSS V26). 

The study yielded several key findings, most notably that the overall level of innovation 
support at the University of Djelfa was high. Additionally, entrepreneurial accompaniment 
contributes to fostering innovation by 73.5% through the development of managerial, financial, 
relational, and technical skills. 
Keywords: Entrepreneurial accompaniment, Innovation, Ministerial resolution 1275, University of 
Djelfa. 
JEL Classification: L26 M13 
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