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Abstract:  
This study examines the concept of the purple economy as an innovative economic model that 
integrates cultural diversity with sustainable economic development. It explores its origins, key 
components, and distinctions from other economic models, particularly the green economy. The 
study highlights the role of the purple economy in fostering cultural diversity by preserving cultural 
identity, developing creative industries, and generating sustainable employment. It also reviews 
notable international experiences in adopting this model, such as initiatives by the European Union 
and the United States, demonstrating the role of cultural policies and investment in creative 
industries in promoting economic growth and sustainability. 
The research aims to emphasize the importance of the purple economy in achieving inclusive 
development and enhancing economic competitiveness. The findings suggest that this model serves 
as an effective tool for balancing economic growth with cultural diversity while respecting cultural 
specificities 
Keywords: Purple economy, cultural diversity, economic development, cultural footprint, creative 
industri  
JEL Classification: Z11,L82,O34,Q56. 
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