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Abstract: 
     This research paper examines SEAAL’s corporate social responsibility (CSR) policy, focusing on 
its CSR practices towards four categories of stakeholders: human resources, customers, environment, 
universities and institutes. The study adopts descriptive-analytical approach. the data and information 
were collected from the company's official website and various official accounts on social media on 
platforms. 
     The results indicate that SEAAL has a strong CSR policy. Furthermore, the findings reveal that 
the company demonstrate a strong commitment to its stakeholders (human resources, customers, 
environment, universities and institutes), by implementing programs aimed at promoting 
sustainability and reinforcing its responsibilities toward these stakeholders. 
     The study recommends regularly measuring the impact of CSR on the company and making these 
reports publicly available, the study emphasizes the need for disclosure of financial information 
related to the CSR programs. It also recommends that the company consistently reaffirms its use of 
the ISO 26000 as reference. 
Keywords: CSR, stakeholders, SEAAL company. 
JEL Classification : M14, G34. 
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Source: Fig 1: Carroll, A. B. (1991). Fig 2: Schwartz S., M., & Carroll B., A. (2003). 
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Source: Fig 3 : Moura-Leite, R. C., Padgett, R. C., & Galán, J. I. (2014). Fig 4: Mitchell, R. K., Agle, B. R., 
& Wood, D. J. (1997). 
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