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Abstract: 
Cultural tourism has played a major role in protecting and valuing the common human heritage, 
both globally, nationally and locally, and in order to achieve effective cultural tourism, cultural 
identity and cultures that differ in various national and international environments must be 
marketed. Among the elements of the mix is cultural tourism marketing through the product of 
cultural heritage and means, and cultural promotion contributing to the dissemination of culture to 
express and promote and value this tourism service through its integrated elements to promote the 
concept of violet economy to serve sustainable development and unite the humanity of peoples 
concealed by manifestations of globalization, focused on the economic aspect without taking into 
account the cultures and characteristics of local heritage characteristics Hence the emergence of the 
violet economy stemming from the importance of heritage and cultural dimension in societies, 
which is linked to a range of factors that promote sustainable growth after focusing on the cultural 
specificity of communities, enhancing quality, promoting innovation that is sensitive to those 
different requirements and talent development.   
To conclude that cultural tourism through the marketing of cultural heritage is positively linked to 
its characteristics and objectives of the violet economy through the tourism sector and its active 
contribution to the development of society and the advancement of the standard of living. It is based 
on a community local culture that is the primary determinant of sustainability. 
Key words: Cultural tourism; cultural heritage; cultural tourism marketing; violet economy 
JELClassification : O28 , M14, M30, Z11 
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