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Abstract:  

In  this  research,  we  aim  to  design  and  develop  a  model  that  focuses  on  the  key  factors  
influencing electronic loyalty and to investigate these factors from the perspective of users of the 
"Oued Kniss" website. The study model is defined by an independent variable representing the 
factors affecting loyalty and its various proposed dimensions: website quality, electronic 
satisfaction, and electronic trust, along with a dependent variable, electronic loyalty. To achieve the 
study's objectives, a questionnaire was designed and developed to collect data from a sample of 116 
individuals. The Statistical Package for the Social Sciences (SPSS) was used to analyze the data 
statistically, relying on multiple regression analysis and other statistical methods. 

The study found that there is a positive role of the independent variable (factors affecting 
loyalty) and its various dimensions in the dependent variable (electronic loyalty). The strongest 
influence was attributed to the dimension of website quality, with a value of 0.41 on electronic 
loyalty  for  the  study  sample,  while  the  weakest  influence  was  from  the  dimension  of  electronic  
trust, with a value of 0.34 on electronic loyalty for the study sample. Finally, the paper recommends 
focusing attention on the process of creating a favorable environment for electronic loyalty. 
Keywords: Electronic Trust, Electronic Satisfaction, Quality of the website, Electronic Loyalty. 
JEL Classification: M41. 
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01 . 4.302 0.80 

02 . 4.008 0.99 

03 . 4.034 0.88 

04 . 4.303 0.67 

05 . 4.000 0.77 

#  4.03  

06 . 4.228 0.75 

07 . 3.965 0.89 

08 . 4.172 0.70 

09    . 3.275 0.64 

10    4.126  0.73  

#  3.95  

11   . 3.086 0.80 

12 . 3.258 0.71 

13 . 3.137 0.80 

14 . 3.258 0.57 

15 . 3.327 0.75 

  #  3.22  

 : SPSS.  
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