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JEL: O31 L16  
Abstract:  

This study aims to determine the impact of tourism innovation on achieving competitive 
superiority in travel agencies in Djelfa Province, the descriptive method was used to present the 
study variables, and 43 questionnaires were distributed to the study sample, which consisted of 
employees and managers of travel agencies. 

The study found that there is a statistically significant impact of tourism innovation on 
competitive superiority in travel agencies in Djelfa Province.  
Keywords: Tourism innovation, competitive superiority.  
JEL Classification: O31  L16 
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