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Abstract:  
This study aims to highlight the shared value creation model as a new orientation for corporate business 
s approach to investing in social problems and needs with a view to achieving both economic value and 
social benefit, In this study we relied on the analytical description approach by presenting a group of 
global companies that used this new model and achieved many economic and social successes. "At the 
end of the study, we concluded that this model is of the utmost importance given the investment 
successes and expansions of the companies that use it, This model must therefore be followed by 
Algerian economic companies in their investments, given the reality of Algerian society's social 
problems on the one hand and the good investment climate that Algeria possesses on the other. This 
reflects the concept of this model, and some recommendations have been made that are useful to the 
study. 
Keywords : Economic value, social value, shared value, global companies, sustainable economic 
development 
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