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Abstract :

This study examines the integration of sensory marketing and
neuromarketing and its impact on consumer behavior and purchase
decisions Using a descriptive-analytical approach, it systematically reviews the
literature and compares previous experimental studies employing neuro-
measurement tools to explore theoretical and practical integration The research
highlights how the five senses (sight, hearing, smell, touch, taste) influence
consumers’ neurological and physiological responses Results show that
combining sensory marketing with neuromarketing enhances attention,
strengthens emotional connection, improves consumer experience and
increases brand loyalty The study recommends adopting an integrated
framework that leverages sensory and neurological data to design more
effective marketing strategies and enhance competitiveness in complex

markets.
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