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Abstract ; Article info  

This research paper stems from the growing debate about the role 
of language in the digital age, particularly regarding the 
relationship between the self and identity construction within 
social platforms. It focuses on the transformations in linguistic 
semantics in the digital age and the linguistic strategies users 
employ to present themselves online. This research endeavor also 
presents hypothetical analytical frameworks for how language is 
shaped within emerging meanings, without neglecting the levels 
of complexity that accompanied the transformations of language 
within the phenomenon of digital communication. 
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1. Introduction 

Digital communication has fundamentally 

transformed the way humans interact, 

especially with the advent of tools like instant 

messaging, social media, and multimedia 

platforms. Scholars like (Crystal, 2011: 23) 

argue that digital language is not merely a 

subset of traditional linguistic practices but a 

distinct phenomenon characterized by brevity, 

creativity, and multimodality. Unlike 

traditional written language, digital 

communication blends textual, visual, and 

auditory elements to convey complex 

meanings in a compact format (Shifman, 2014: 

45-60).this article also examines how language 

functions in the digital age, particularly in the 

context of self-presentation and identity 

construction. It also explores the new semantic 

dimensions that have emerged in digital 

communication, highlighting their role in 

fostering connection and understanding in a 

fragmented world (Colleen McClainn, 2021). 

For instance, the use of emojis, as explored 

by ( Danesi, 2017: 45), allows users to add 

emotional depth and nuance to their messages. 

Emojis such as "😂" or "    " serve as universal 

symbols, though their meanings may vary 

culturally or contextually . This paper aims to 

analyze how such practices redefine linguistic 

norms and what implications these changes 

have for identity construction, cultural 

exchange, and social cohesion.  

2  Theoretical construction 

2.1   Theoretical accumulation of language in 

light of digital development 

Language is inherently dynamic, adapting 

to the needs of its speakers across time and 

space. With the rise of digital platforms, new 

semiotic systems have emerged, integrating 

symbols, images, and abbreviations.( Crystal, 

2011: 37) posits that this evolution reflects the 

adaptability of language to technological 

advancements, where "brevity becomes a 

virtue, and creativity a necessity" . 

Semiotic theory is particularly relevant 

here. As Barthes explains, every sign (textual 

or visual) operates within a system of 

meanings determined by its cultural and 

situational context (Barthes, 1977: 89). For 

example, the crying-laughing emoji ("😂") 

might signify humor or sarcasm depending on 

the accompanying text and the platform used. 

Pragmatic theory further complements this 

perspective by emphasizing how digital 

contexts shape language use. highlights that 

digital interactions often rely on implied 

meanings and shared knowledge, making 

context an essential determinant of 

interpretation (Tagg, 2015: 112) . 

2.2 Redefining boundaries 

Digital communication has blurred the 

boundaries between formal and informal 

language. Platforms like LinkedIn encourage 

professional communication, while others like 

TikTok and Twitter thrive on informality and 

creativity. This blending of styles has 

democratized language use, allowing 

individuals to navigate different linguistic 

registers depending on the context. However, 

it also raises questions about the erosion of 

traditional linguistic norms and the potential 

for miscommunication (Herring, 2004: 59) 

2. 3 Proposals from a social perspective 

Digital communication also reflects broader 

sociological trends, particularly in how 

individuals construct identities and form 

communities online. Symbolic interactionism, 

as discussed by Blumer (Blumer, 1969: p22), 

suggests that individuals co-create meanings 

through social interaction. This is evident in 

how users collectively define and reinterpret 

hashtags or memes. For instance, the hashtag 

#MeToo evolved from a simple phrase to a 

global movement, symbolizing solidarity and 
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resistance against gender-based violence 

(Tagg, 2015 : 134) 

The concept of the digital public sphere, 

derived from Habermas’s (1989) theory, 

further underscores the significance of digital 

platforms in enabling public discourse 

Habermas, 1989: 161). However, as Herring 

note, these platforms often fragment 

discussions, creating echo chambers that limit 

diversity of thought (Herring et al, 2013 : 210). 

2.4   Digital Media Theories 

The multimodal nature of digital 

communication—where text, image, and video 

converge—has been extensively studied in 

media theories. Jewitt argues that multimodal 

communication offers richer, more layered 

meanings but also introduces challenges in 

interpretation due to cultural variability 

(Jewitt, 2009: 56). Similarly, algorithms play a 

critical role in shaping communication 

practices. Gillespie  highlights that algorithms 

not only curate content but also influence 

linguistic norms by amplifying specific trends 

or silencing dissent (Gillespie, 2018: 178). 

3 Self-presentation in the age of hyper-

digital communication 

 3.1 Theoretical literature 

Goffman’s dramaturgical theory, which 

views social interaction as a performance, 

provides a useful framework for understanding 

self-presentation in the digital age. On digital 

platforms, individuals carefully curate their 

online personas, selecting what to share and 

how to present themselves. This process 

involves a balance between authenticity and 

performance, as users strive to project an 

image that aligns with their desired identity 

(Goffman, 1959: 22-45) 

 3. 2  Transformations towards building a 

digital identity 

Digital identity construction is a 

multifaceted process that involves the strategic 

use of language, images, and multimedia. 

Users craft narratives about themselves 

through bios, posts, and comments, often 

highlighting certain aspects of their lives while 

omitting others. This selective sharing creates 

a curated version of the self, which may differ 

from the individual’s offline identity. The 

language used in these narratives plays a 

crucial role in shaping how others perceive the 

user (boyd, 2014: 112) 

3.3 digital Self-Presentation 

Multimodal self-presentation refers to the 

use of multiple modes of communication, such 

as text, images, videos, and audio, to construct 

identity(Agus Purnomo Ahmad Putikadyanto, 

2021). For example, an Instagram user might 

combine a carefully edited photo with a 

caption that reflects their personality or values. 

This interplay of modes allows for richer and 

more nuanced self-expression, enabling users 

to convey complex aspects of their identity 

(Kress & van Leeuwen, 2001: 120) 

3.4   The emerging linguistic juxtaposition 

of self-presentation 

- Tone and Style: The tone and style of 

language used on digital platforms influence 

self-presentation. Humor, sarcasm, and irony 

are often used to convey personality and 

engage audiences.. For example, a Twitter user 

might use witty remarks to attract followers, 

while a LinkedIn user might adopt a more 

formal tone to project professionalism. The 

choice of tone and style depends on the 

platform and the intended audience (Marwick, 

2013: 95-110) 

 - Translingualism: Translingualism, or 

the ability to navigate between different 

linguistic registers, is a common strategy in 

digital communication. For example, 

multilingual users may switch between 

languages to communicate with diverse 

communities. (Dua A. Elhija, 2023). Similarly, 

users might adapt their language to suit 

different platforms, using informal language 

on social media and formal language on 

professional networks. This flexibility reflects 
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the adaptability of digital language and its role 

in facilitating diverse forms of interaction 

(Danet & Herring, 2007: 67) 

-  Hashtags and Keywords 

ashtags and keywords are powerful 

strategies for enhancing self-presentation. By 

using trending hashtags, users can showcase 

their posts and connect with people with 

similar interests.. Keywords, on the other hand, 

help users optimize their content for search 

engines, making it easier for others to find. 

These metadata elements play a crucial role in 

shaping how users present themselves and 

interact with others online (Zappavigna, 2012: 

75-90) 

4 Language and the Formation of Online 

Virtual Communities 

- Language and unification of 

belonging: Language serves as a 

unifying force in online communities, 

creating a sense of belonging among 

members. Shared linguistic practices, 

such as the use of slang or memes, help 

establish group identity and foster 

solidarity (Jannis Androutsopoulos, 

2011). For example, the gaming 

community has developed its own 

vernacular, including terms like "noob" 

(a beginner) and "GG" "good game", 

which are widely understood among 

gamers (Seargeant & Tagg, 2014: 33) 

- Colloquial and specialized level of 

language : Slang and jargon are 

integral to the identity of online 

communities. These terms often 

emerge organically and reflect the 

values, interests, and experiences of the 

group. For instance, the cryptocurrency 

community uses terms like "HODL" 

(hold on for dear life) and "FOMO" 

(fear of missing out) to describe 

common behaviors and attitudes. The 

use of such language reinforces group 

cohesion and distinguishes insiders 

from outsiders (Shifman, 2014: 60) 

- In-Group vs. Out-Group 

Dynamics: Language also plays a role 

in defining in-group and out-group 

dynamics. Insider language, such as 

memes or inside jokes, can create a 

sense of exclusivity and strengthen 

group bonds. However, it can also 

alienate outsiders who are unfamiliar 

with the terminology. This dynamic 

highlights the dual role of language as 

both a tool for inclusion and exclusion 

(Jenkins et al., 2016: 180-195) 

5   Emerging semantic dimensions in 

digital communications 

 5.1 Digital Semantics formation 

Digital platforms have given rise to new 

semantic dimensions, redefining the meanings 

of existing words. For example, the word 

"follow" has taken on a new meaning in the 

context of social media, referring to the act of 

subscribing to someone’s updates. Similarly, 

"like" and "share" have become actions that 

signify approval and endorsement. These shifts 

reflect the evolving nature of language in 

response to technological changes (Crystal, 

2006: 95) 

5.2   Visual Semiotics 

Visual semiotics, or the study of visual 

signs, plays a crucial role in digital 

communication. Emojis, GIFs, and memes are 

examples of visual language that convey 

complex emotions and ideas. For instance, a 

single emoji can replace an entire sentence, 

while a meme can encapsulate a cultural 

reference or social commentary. The interplay 

between text and visuals enriches digital 

communication, enabling users to express 

themselves in creative and nuanced ways 

(Kress & van Leeuwen, 2001: 135) 

5.3   The Algorithms and Digital linguistic 

semantics 

Algorithms shape the semantics of digital 

communication by prioritizing certain types of 

content. For example, social media algorithms 

may amplify posts that use trending hashtags 
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or keywords, influencing how users craft their 

messages(Anita RosanaIrfan Fauzi, 2024). 

This algorithmic bias can affect the meanings 

and interpretations of digital language, raising 

questions about the role of technology in 

shaping communication (van Dijk, 2013: 155-

170) 

 5.4  Linguistic connotations from within 

cultures 

The globalization of digital platforms has 

created challenges and opportunities for cross-

cultural communication. Words and symbols 

may have different meanings in different 

cultural contexts, leading to potential 

misunderstandings. For example, the "thumbs 

up" emoji is a positive gesture in Western 

cultures but can be offensive in some Middle 

Eastern cultures. Navigating these differences 

requires cultural sensitivity and awareness 

(Danet & Herring, 2007: 84) 

6 Digital Communication Practices 

.16   The User as a focus in communication 

models 

Digital communication models prioritize 

interactivity and user agency. Unlike 

traditional broadcast media, platforms like 

Twitter and TikTok empower users to co-create 

content and actively participate in meaning-

making processes. Herring emphasize that this 

participatory model fosters a sense of 

ownership but also raises concerns about 

information overload and credibility (Herring 

et al, 2013: 89) . 

On Twitter, for example, the brevity of 

tweets forces users to rely on symbols, 

abbreviations, and hashtags to convey meaning 

efficiently. The hashtag #BlackLivesMatter 

exemplifies how digital symbols can transcend 

linguistic boundaries to become global 

markers of social justice movements (Danesi, 

2017: 98). 

 

.26   Visual and Symbolic Communication 

Visual elements such as emojis, GIFs, and 

memes have become integral to digital 

communication. These elements not only 

enhance emotional clarity but also reflect 

cultural values and generational shifts. For 

example, Danesi notes that emojis function as 

"emotional amplifiers," allowing users to 

express feelings that might be lost in textual 

communication (Danesi, 2017: 67). 

Memes, on the other hand, serve as cultural 

artifacts that encapsulate shared experiences 

and humor. Shifman (2014) describes memes 

as "units of cultural transmission," 

highlighting their role in fostering a sense of 

community among users who share similar 

values or interests (Shifman, 2014 :105). 

6 Complete semantic transformations in 

the language of digital platforms 

.16   Polysemy and Contextualization 

One of the most striking features of digital 

language is its polysemic nature, where a 

single symbol, word, or emoji can convey 

multiple meanings depending on the context. 

Polysemy, as discussed by Barthes, occurs 

when signs acquire layered meanings shaped 

by their use and interpretation in specific 

contexts (Barthes, 1977: 45). In digital 

communication, context is often fluid, relying 

on shared cultural norms, platform 

conventions, and user expectations . 

For instance, the crying-laughing emoji 

("😂") is often used to signify humor or 

amusement but can take on ironic or even 

passive-aggressive connotations depending on 

the accompanying text or tone. Similarly, 

hashtags like #Goals can denote admiration or 

aspiration but may also carry a sarcastic 

undertone in certain contexts. This multiplicity 

of meanings challenges traditional linguistic 
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models that assume stability in semantic 

interpretation (Crystal, 2011: 68). 

The emergence of platform-specific 

contexts further complicates meaning. For 

example, on Instagram, a "heart" emoji may 

symbolize approval or support, while on 

TikTok, the same emoji might be part of a 

trend-specific joke. According to Danesi 

digital users engage in "semiotic negotiation," 

adapting their interpretations to fit the cultural 

and social dynamics of the platform they are 

using (Danesi, 2017: 102). 

.26   Narrowing and branching of 

meaning 

Digital communication often compresses 

meaning through abbreviations, acronyms, and 

symbols, as observed in expressions like 

"LOL," "BRB," or "TL;DR." These shorthand 

forms facilitate rapid exchanges but may 

exclude those unfamiliar with their meanings. 

Crystal  notes that this linguistic economy 

reflects the demands of digital environments, 

where brevity is prioritized due to character 

limits or user attention spans (Crystal, 2011: 

82). 

Conversely, digital platforms also allow for 

the expansion of meaning through multimodal 

communication. A single message might 

combine text, images, and audio, creating a 

richer and more nuanced expression. Jewitt 

argues that this multimodality enables users to 

layer meanings, making their messages more 

engaging and contextually relevant (Jewitt, 

2009: 123). For example, a meme combining 

an image with a sarcastic caption can convey 

humor, critique, and cultural commentary 

simultaneously. 

.36   Digital Communication Language 

and Cultural Transformations 

The cultural implications of digital 

language are profound, reflecting and 

reinforcing global and local identities. English 

remains the dominant language in most digital 

spaces, but its use is often adapted to local 

contexts, resulting in hybrid forms like 

"Hinglish" (a mix of Hindi and English) or 

"Spanglish" (a blend of Spanish and English). 

This phenomenon, as discussed by Tagg, 

highlights the adaptability of digital language 

to diverse linguistic and cultural environments 

(Tagg, 2015: 141). 

At the same time, the use of digital symbols 

like emojis can reveal cultural biases. For 

instance, the "praying hands" emoji ("🙏") is 

interpreted as a gesture of gratitude in Western 

cultures but may signify apology or request in 

Asian contexts. Danesi emphasizes that such 

variations underscore the need for cultural 

sensitivity in digital communication (Danesi, 

2017 : 87). 

  7 Ethical and social bets 

.17   Misinterpretation and confusion of the 

intended meaning 

The polysemic and multimodal nature of 

digital language, while enriching 

communication, also introduces risks of 

misinterpretation. Herring argue that the 

absence of non-verbal cues in digital 

interactions, such as tone of voice or facial 

expressions, increases the likelihood of 

ambiguity (Herring et al, 2013: 210) .Emojis 

and GIFs, while helpful, are not universally 

understood and may be interpreted differently 

across cultures or generations . 

For instance, the "thumbs-up" emoji ("👍") 

might be seen as a positive gesture in Western 

cultures but could carry a dismissive or even 

offensive connotation in others. Similarly, 

abbreviations like "LOL" (laughing out loud) 

may be misinterpreted by older users as "lots 

of love." These ambiguities highlight the need 

for greater awareness and contextual 

understanding in digital interactions . 
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 7 .2 Miscommunication and Ambiguity 

The brevity and informality of digital 

language can lead to miscommunication and 

ambiguity. Without the cues of tone and body 

language, text-based messages can be easily 

misinterpreted. For example, sarcasm or 

humor may not always translate well, leading 

to confusion or conflict. This highlights the 

limitations of digital language and the need for 

clear and thoughtful communication (Herring, 

2004: 72) 

7 .3   Cyberbullying and inciting hate 

speech 

The anonymity and reach of digital 

platforms have given rise to cyberbullying and 

hate speech. Language can be used as a 

weapon to harass, intimidate, or demean 

others. This dark side of digital 

communication underscores the importance of 

ethical language use and the need for platforms 

to enforce policies that promote respectful 

interaction (boyd, 2014: 130) 

5. 4  An obsession with privacy and 

authenticity 

The tension between self-expression and 

privacy is a key ethical consideration in the 

digital age. Users must navigate the trade-offs 

between sharing personal information and 

protecting their privacy. Additionally, the 

curated nature of online identities raises 

questions about authenticity and the pressure 

to present an idealized version of the self 

(Turkle, 2011: 201) 

7 .5   Algorithmic dominance and the 

threat to privacy 

The role of algorithms in shaping digital 

communication cannot be overstated. 

Platforms like Facebook, Instagram, and 

TikTok use algorithms to curate content, 

prioritize trending topics, and suggest 

linguistic norms. Gillespie notes that this 

algorithmic mediation raises ethical concerns 

about privacy, bias, and the commodification 

of user interactions (Gillespie, 2018: 178). 

For example, predictive text features and 

autocorrect systems influence users' linguistic 

choices, subtly steering them toward 

standardized expressions. While these tools 

enhance efficiency, they also limit linguistic 

diversity and creativity. Moreover, the 

collection of user data for algorithmic 

optimization poses significant privacy risks, as 

highlighted by Herring et (Herring et al, 2013: 

243)  

.67  Inclusion and exclusion in virtual 

spaces 

Digital communication spaces are not 

equally accessible to all users. Factors such as 

language proficiency, technological literacy, 

and socioeconomic status create barriers that 

exclude certain groups from participating fully 

in digital discourse. Tagg highlights that 

digital platforms often cater to English-

speaking users, marginalizing speakers of less 

widely used languages (Tagg, 2015: 192). 

Furthermore, individuals with disabilities 

face unique challenges in accessing digital 

content. While tools like screen readers and 

captioning software have improved 

accessibility, many platforms still fail to 

accommodate users with visual, auditory, or 

cognitive impairments. As Danesi argues, true 

inclusivity requires not only technological 

solutions but also a cultural shift toward 

recognizing and valuing diverse user needs 

(Danesi, 2017: 154). 

8    Recommendations as future prospects 

Emerging technologies like artificial 

intelligence (AI), augmented reality (AR), and 

virtual reality (VR) are poised to revolutionize 

digital communication. AI-powered chatbots 

and language models, such as OpenAI's GPT, 

are already transforming customer service, 

education, and content creation. As Gillespie 

notes, these tools have the potential to enhance 

communication efficiency but also raise 
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ethical questions about authenticity and bias 

(Gillespie, 2018: 201). 

AR and VR technologies offer new 

possibilities for immersive communication, 

enabling users to interact in virtual 

environments. Jewitt predicts that these 

technologies will blur the boundaries between 

physical and digital spaces, creating 

opportunities for richer, more interactive 

exchanges (Jewitt, 2009: 167). 

9  Conclusion 

The evolution of digital communication has 

transformed language from a simple means of 

conveying information into a fundamental tool 

for shaping individual and collective identities. 

In the digital space, identity is no longer static 

but fluid and constantly redefined through 

posts, comments, and interactions. 

Communication is not just about exchanging 

meanings; it has become a form of social 

performance, where individuals craft their 

digital personas based on audience 

expectations and platform norms. 

The digital environment allows individuals 

to navigate different linguistic styles 

depending on the context, showcasing their 

adaptability across various spaces. However, 

this flexibility also presents challenges, such as 

the social pressure to curate an idealized online 

identity, which can create a gap between one’s 

real and digital self. Additionally, the 

increasing reliance on emojis, memes, and 

abbreviations can lead to semantic ambiguity 

and misinterpretation, as meanings often shift 

depending on context and cultural background. 

On the other hand, digital language has 

empowered marginalized communities by 

providing new spaces for expression. Digital 

campaigns and hashtags have become 

powerful tools for influencing public discourse 

and driving social movements. As a result, 

digital language is no longer just a means of 

communication but also an instrument of 

empowerment and sociopolitical change. 

Ultimately, linguistic transformations in the 

digital age reflect the intricate relationship 

between technology and society. While digital 

language offers unprecedented opportunities 

for self-expression, it also demands critical 

awareness of its effects on identity and social 

interaction. Understanding this phenomenon is 

essential for grasping the cultural and social 

transformations of the digital era. 

 

Bibliography 

 

• books 

 

- Barthes, R, 1977, Image, Music, Text, 

Fontana Press, pp 45-89. 

- Blumer, H, 1969, Symbolic 

interactionism: Perspective and methods. 

Englewood Cliffs, NJ: Prentice Hall, p 22. 

- Blumer, H. 1969, Symbolic 

Interactionism: Perspective and Method, 

Prentice-Hall, p 22. 

- boyd, d. 2014, It’s Complicated: The 

Social Lives of Networked Teens, Yale 

University Press, pp 112-130. 

- Crystal, D, 2006, Language and the 

Internet, Cambridge University Press, pp 

23-95. 

- Crystal, D, 2011, Internet Linguistics: A 

Student Guide, Routledge, pp 37-68-82. 

- Danesi, M, 2017, The Semiotics of Emoji: 

The Rise of Visual Language in the Age of 

the Internet, Bloomsbury Academic, pp 

45-67-98-112. 

- Danet, B., & Herring, S. C. 2007, The 

Multilingual Internet: Language, Culture, 

and Communication Online, Oxford 

University Press, pp 67-84. 



 

 

 404 

MANSOUR Saidi          REGGAB Mohammed 

- Gillespie, T, 2018, Custodians of the 

Internet: Platforms, Content Moderation, 

and the Hidden Decisions That Shape 

Social Media, Yale University Press, p 

178. 

- Goffman, E, 1959, The Presentation of 

Self in Everyday Life, Doubleday, pp 22-

45. 

- Habermas, J, 1989, The Structural 

Transformation of the Public Sphere, MIT 

Press, p 161. 

- Habermas, J, 1989, The Structural 

Transformation of the Public Sphere: An 

Inquiry into a Category of Bourgeois 

Society (Trans. by Burger T. with the 

Assistance of Lawrence F), Polity Press, 

Cambridge, 161. 

- Herring, S. C, 2004, Computer-Mediated 

Discourse Analysis: An Approach to 

Researching Online Behavior," In 

Designing for Virtual Communities in the 

Service of Learning", Cambridge 

University Press, pp 59-72. 

- Herring, S. C., Stein, D., & Virtanen, T, 

(Eds.), 2013, Pragmatics of Computer-

Mediated Communication, De Gruyter, pp  

89-210-243. 

- Jenkins, H, 2006, Convergence Culture: 

Where Old and New Media Collide,  NYU 

Press, p 17. 

- Jenkins, H., Ito, M., & boyd, d, 2016, 

Participatory Culture in a Networked Era, 

Polity Press, pp 180-195. 

- Jewitt, C, 2009, The Routledge Handbook 

of Multimodal Analysis, Routledge, pp 

56-123-167. 

- Kress, G., & van Leeuwen, T, 2001, 

Multimodal Discourse: The Modes and 

Media of Contemporary Communication, 

Arnold, pp 120-135. 

- Marwick, A. E, 2013, Status Update: 

Celebrity, Publicity, and Branding in the 

Social Media Age, Yale University Press, 

p 95-110. 

- Papacharissi, Z, 2010, A Private Sphere: 

Democracy in a Digital Age, Polity Pres, 

p 29. 

- Seargeant, P., & Tagg, C, 2014, The 

Language of Social Media: Identity and 

Community on the Internet, Palgrave 

Macmillan, p 33. 

- Shifman, L, 2014, Memes in Digital 

Culture, MIT Press, pp 45-60-105. 

- Tagg, C, 2015, Exploring Digital 

Communication: Language in Action, 

Routledge, pp 112-135-141-192. 

- Turkle, S, 2011, Alone Together: Why We 

Expect More from Technology and Less 

from Each Other, Basic Books, p 201. 

- van Dijk, J. A. G. M, 2013, The Network 

Society, SAGE Publications, pp 155-170. 

- Zappavigna, M, 2012, Discourse of 

Twitter and Social Media: How We Use 

Language to Create Affiliation on the 

Web, Continuum, pp 75-90 

- Electronic reference:  

- https://www.pewresearch.org/internet/20

21/09/01/the-internet-and-the-pandemic/ 

accessed 07/12/2024 14.05 

- https://www.researchgate.net/publication/

382170557_The_Role_of_Digital_Identit

y_in_the_Age_of_Social_Media_Literatu

re_Analysis_on_Self-

Identity_Construction_and_Online_Socia

l_Interaction  accessed 29/11/2024 10.30 

- https://www.atlantis-

press.com/proceedings/kimli-

21/125967757 accessed 28/12/2024 20.55 

- https://jannisandroutsopoulos.net/wp-

content/uploads/2011/11/language-

change-and-digital-media-preprint.pdf  

accessed 07/12/2024 14.05 

- https://www.scirp.org/journal/paperinfor

mation?paperid=125447 accessed 

05/01/2024 22.15 

https://www.pewresearch.org/internet/2021/09/01/the-internet-and-the-pandemic/
https://www.pewresearch.org/internet/2021/09/01/the-internet-and-the-pandemic/
https://www.researchgate.net/publication/382170557_The_Role_of_Digital_Identity_in_the_Age_of_Social_Media_Literature_Analysis_on_Self-Identity_Construction_and_Online_Social_Interaction
https://www.researchgate.net/publication/382170557_The_Role_of_Digital_Identity_in_the_Age_of_Social_Media_Literature_Analysis_on_Self-Identity_Construction_and_Online_Social_Interaction
https://www.researchgate.net/publication/382170557_The_Role_of_Digital_Identity_in_the_Age_of_Social_Media_Literature_Analysis_on_Self-Identity_Construction_and_Online_Social_Interaction
https://www.researchgate.net/publication/382170557_The_Role_of_Digital_Identity_in_the_Age_of_Social_Media_Literature_Analysis_on_Self-Identity_Construction_and_Online_Social_Interaction
https://www.researchgate.net/publication/382170557_The_Role_of_Digital_Identity_in_the_Age_of_Social_Media_Literature_Analysis_on_Self-Identity_Construction_and_Online_Social_Interaction
https://www.researchgate.net/publication/382170557_The_Role_of_Digital_Identity_in_the_Age_of_Social_Media_Literature_Analysis_on_Self-Identity_Construction_and_Online_Social_Interaction
https://www.atlantis-press.com/proceedings/kimli-21/125967757
https://www.atlantis-press.com/proceedings/kimli-21/125967757
https://www.atlantis-press.com/proceedings/kimli-21/125967757
https://jannisandroutsopoulos.net/wp-content/uploads/2011/11/language-change-and-digital-media-preprint.pdf
https://jannisandroutsopoulos.net/wp-content/uploads/2011/11/language-change-and-digital-media-preprint.pdf
https://jannisandroutsopoulos.net/wp-content/uploads/2011/11/language-change-and-digital-media-preprint.pdf
https://www.scirp.org/journal/paperinformation?paperid=125447
https://www.scirp.org/journal/paperinformation?paperid=125447

