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Abstract  

 

     Internet is a big challenge for traditional media, Which seems to have become more desirable in the 

form of websites especially traditional newspapers, which have been affected by the readers’ turning to 

websites

   So it had to link to the Internet, take advantage of the interactive features to their sites, and be able to 

restore its position and readers and users, In front of the intense competition for electronic news sites, and 

social networks.

    This study in this article is aimed to measure the level of interactivity In The websites of the Algerian 

press, Using the six-dimensional interactive measure developed by the Heeter, and other additional 

dimensions developed by the study, And applied to a sample consisting of four sites: Echorouk online, El 

khabar, El moudjahid, .Ech-chaab. 

Keywords: E-press (electronic press), interactivity, interactive measure.      
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