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Abstract:Many companies had difficulty continuing their activities, during and just after the 
health crisis, particularly with confinement and health measures. In addition, the cost of raw 
materials has increased due to the scarcity of certain products and the increase in transport 
costs. Particularly paper saw an increase of 30% due to the cost of energy, availability of raw 
material and increased freight costs. In 2022, prices doubled compared to January 2021 due to 
rising energy prices, a tone of newsprint fluctuated between 800 and 900 euros. As a result, 
this study attempts to explore the context in which a press company evolved and highlights its 
financial capabilities to continue its activity through a financial analysis. 
 
Keys words: Cost of raw materials,tourism press, global tourism, health crisis. 
 
JEL classification codes: Z32; Q02;I15. 

 
لا سيما مع الحبس  الصحية،واجهت العديد من الشركات صعوʪت في مواصلة أنشطتها، معلقة وعادلة بعد الأزمة :ملخص

شهد . شهدت تكلفة المواد الخام زʮدات بسبب ندرة بعض المنتجات وزʮدة تكاليف النقل ذلك،ʪلإضافة إلى . والتدابير الصحية
،  2022في عام . ٪ بسبب تكلفة الطاقة وتوافر المواد الخام وزʮدة تكاليف الشحن 30الورق بشكل خاص زʮدة بنسبة 

 900و  800قلب طن ورق الصحف بين بسبب الزʮدة في أسعار الطاقة ، وت 2021تضاعفت الأسعار مقارنة بشهر يناير 
لذلك تحاول هذه الدراسة استكشاف السياق الذي تطورت فيه شركة صحفية وتسلط الضوء على قدراēا المالية لمواصلة . يورو

  .نشاطها من خلال التحليل المالي
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1-Introduction 
The pandemich as frozena lot of activities, especially in the tourism 

sector, which has abruptlystopped and has brought with it all the activities that 
contribute to the wealth of companies related to this sector. "The World Health 
Organization(WHO) qualified, during the second week of March 2020, the 
Covid-19 epidemic as a pandemic, after noting the stormy number of cases 
affected by the virus, and the large number of affected countries, expressing its 
deep concern by the alarming levels of spread and severity, and the alarming 
levels of inaction in the world, which constitutes a global health crisis"(Ramdan, 
2021). 
Among the repercussions on the economic level, the increasein the price of raw 
materials, among others paper, celui. Ciisused both for the written press, 
magazines, notebooks, etc. 
Our problematic will revolve around the following question: What are the 
survival capacities of a tourism press company in this context of pandemic and 
its economic repercussions? 
For our empirical study, we were interested in a journal specializing in tourism, 
which is therefore doubly affected by the rise in the price of paper and by the 
fall in activity in the tourism sector due to the pandemic. 
For the purposes of our research, to better understand our problem and to 
accompany us in our investigations necessary for our empirical study, we will 
first define the tourism press and then we will examine the crucial points related 
to the consequences of the health crisis on the activities of the tourism sector. 
Then we will expose the repercussions of the health crisis and the increase in the 
price of paper on the activity of the press: highlighting the challenges and the 
opportunities encountered in this context. Finally, our third point will concern 
the financial analysis of the company's activity through the balance sheets and 
financial statements for the period before -during -and just after the health crisis. 
 
2- Definition of the tourismpress : 
The tourism press refers to all publications, magazines, news papers and 
websites dedicated to information and analysis of the tourism sector. It aims to 
inform travelers about destinations, trends, offers and services related to 
tourism. 

 These supports also present articles on culture, gastronomy, and the activities of 
the different regions. In addition, the tourism press plays an essential role in 
promoting the actors of the sector, such as travel agencies, hotels and tourist 
offices. It contributes to raising awareness among travelers on themes such as 
sustainable and responsible tourism. This press allows professionals in the sector 
to share their experiences and innovations. 
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The tourism and travel press in cludes a commercial press, that intended 
for the general public and that addressed to professional sand avery important 
free sector, the publications of travel agencies, tourist offices, etc... Free-to-air 
competition is aggravating the crisis in the travel press, which is having 
difficultyes tablishing it self as a specific sector of the 
specializedpress (Mengelle, Ramon, & Roudil, 1982). 
3- The consequences of the health crisison the activities of thetourismsector 
The impact of the COVID-19 pandemic is enormous, it has generated an 
unprecedented health, social and economic crisis on a global scale and the travel 
and tourism sector is among the most affected: grounded planes, closed hotels, 
travel restrictions introduced in virtually all countries of the world. 
Forthe globaltourismsector, the pandemichas ledto an unprecedented drop in 
activity, impacting all actors in the sector.Whilethe recoveryof the sectoris 
expectedto be slowand gradual, and subjectto changes in the global health 
situation, the crisishas highlightedthe economic and social importance of the 
Tourism, leisure and Business sector, which weighed7.4% of GDP in 2019, 
aswell as itsdecisivecontributionto France's current account balance 
(Travelsurplusof €11 billion in 2019)(Leboucher, 2021).The crisishas 
damagedthe competitivenessof companies in the sector and the stability of 
employment.It is estimatedthat therewereone billionfewer international tourist 
arrivalsin2021(Organisation_internationale_du_travail, 2022),thatis, a loss of 
almost1,000 billion United States Dollars (US dollars) of the total amount of 
export revenues from international tourism in 2021, and more than 100 million 
direct jobs in tourism would be threatened.Tourismis alsooneof the sectorsto 
which governments generally impose heavy taxation, which affects its recovery. 
Atthesame time, travel opportunities based on new technologies have become 
more important during the pandemic, and this trend is expected to continue once 
the state of health emergency is lifted, which will have an impact on traditional 
tourism models and related employment.Thesechanges, which will have long-
term consequences, reinforcethe majortrendsthat were alreadypresentin the 
sector.The pandemichas declareditself ata timeof majorchangesin the world of 
work associatedwith technologicaldevelopment, demographicevolution, 
environmental and climatic requirements, and globalization(Mensah, Dube, & 
Chapungu, 2023).  
A comprehensive approach to recovery policies should be adopted in the 
debates, which integrateseconomic, commercial, budgetary and educational 
aspectsaswell as work-related issues, in particular the creation of companies and 
jobs and the need for vocational training for workers to enable them to acquire 
the skills required in the sector. 
The observationof the clearpictureof the heavytollof lossescausedby Covid-19at 
the level of internationaltourismaccordingto figuresfrom the 
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WorldTourismOrganization(WTO)1, "whichreveal, for the period up to May 
2020, a costalreadythreetimes higherthan that of the global economic crisis of 
2009.Asthe situationcontinuesto evolve, theUnited Nations specializedagency 
for Tourismis providingthe firstglobalanalysisof the impact of the pandemic, 
both in terms of the number of tourists and the shortfall, before the upcoming 
publication of updated information on restrictions on travel around the world". 

Accordingto the latest edition of the World Tourism Barometer2, the 
almost total lockdown imposed in response to the pandemic led to a 98% drop in 
the number of international tourists in May 2020 compared to 2019.The 
Barometer also showsa 56% year-on-year decrease in tourist arrivals during the 
period from January to May 2020. 

This translates intoa fallof 300 million tourists and USD 320 billion in 
losses in terms of international tourism revenues – this is more than triple the 
losses in terms of international tourism revenues recorded during the global 
economic crisis of 2009. 

Accordingto(Elka Pangestu, 2021), tourism is one of the sectors hardest 
hit by the Covid-19 crisis.Morethan a year after the start of the pandemic, the 
figures are clear: in 2020, tourist destinations received 1 billion fewer 
international arrivals than the previous year. 
 
4-The repercussions of thehealth crisisand the increase in the price of paper 
on the press activity: 
Printers and publishers are facing an unprecedented crisis for the supply of 
paper.At issuearethe lockdownsthat have turnedthe marketupside down, but not 
only that.The pulp and paper market is very concentrated.Fora fewmonths, and 
even more so since September 2021, press and book publishers have been 
struggling to stock up.Thisis the consequenceof the price of a ton of paper, 
which has never cost so much: "on average, € 600 compared to € 300 in the first 
half of 2021.The tonof paper pulphas gone from €700to €1,170» 
(Dubois, 2021). 
4.1 The repercussions of the increasein the price of paper 

The increasein the price of paper has had a significant impact on various 
sectors, in particular publishing and the press.Firstof all, production costs have 
increased, which has led to higher prices for magazines and books.Thishas 
reducedaccessibilityfor somereaders, thus affectingsales. In addition, 
somesmallpublishinghouses, which are particularlyvulnerable, have found 
themselves in financial difficulty. 

                                                            
1-The World Tourism Organization (specialized agency of the United Nations(2020) : L’impact de la Covid-19 
sur le tourisme mondial (2020),https://w.w.w.unwto.org/fr/news 
2-The World Tourism organization (specialized agency of the United Nations (january 2023), https://www.e-
unwto.org/loi/wtobarometereng. 
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Inaddition, thisincreasein costshas encouragedcompaniesto reduce their 
circulation, which can have an impact on the diversity of content available on 
the market. 

Priceshave doubledcomparedto January 2021, in particulardueto the 
increase in energy prices.The tonof newsprinttoday fluctuatesbetween800 and 
900 € (itwasaround400 €in January 2020). Previously, the rateswere 
agreedforthe nextsixmonths. Sincethe beginningof the year 2022 there is 
visibility only by the month. 
 
4.2 The causes of the increase in the cost of paperin the worldmarket: 
The causesof the increasein the cost of paperon the worldmarketare, in 
particular, dueto the inflationenergy bill(Sayagh, 2002).The pressisoneof the 
industries affected; the presssectorissuffering hardfrom the risein paperprices. 
Indeed, thisincreasein costshas directlyimpactedthe profitabilityof press 
companies, which have had to face an increase in their production 
expenses.Profitmarginshave narrowed, which has forcedmanyeditorial officesto 
reviewtheir budgets, sometimesto the detrimentof the quality of the 
information.Thissituationhas alsoledto a rise in the prices of subscriptions and 
single-issue sales, which could dissuade some 
readers.Increasedcompetitionfromdigitalmedia,which, for their part, do not have 
to manage the same production costs, further complicates the situation for print 
newspapers. 

5- Methods and Materials: 
5.1. Presentation of the magazine "Terre d'Algérie": 

The journal createdin France has existedsince2008, itisthe 
essentialjournalonAlgeria, it is aimedat EMLPprofiles (executives, managers, 
liberalprofessions) and French executives working in Algeria, Algerians in 
France and around the world, French people who have lived in Algeria.In 
Terred'Algériethere arealso luxuryhotels, spas, hammams, gourmetrestaurants, 
familytables, walks, reports oncitiesand villages from North to South and from 
East to west of the country, traditions, heritage, history, lifestyle, cooking 
recipes, and practical information.The magazine"TERRED'ALGERIE" has a 
circulation of 50,000 copies. 

Thismagazineentirelydedicatedto Algeria, is soldin France, Canada, 
EuropeandAlgeriain newsstandsandpress houses, internationalairportsetc... 
Morethan 25,000copiesare soldin newsstands, asmany sales per issueonthe 
magazine's websites: www.terre-algerie-mag.comorwww.sequoia-editions.com. 
The mainfinancialresourcesofthe journal"Terred'Algérie"are: advertising, 
subscriptions, sales, presspoints. 
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5.2. Evolution of the financial and accounting situation of the journal :  
 
In the balance sheetsand financial statements wehave recoveredfinancial and 
operating datainorder to analyzeand monitor the evolution of the activity of the 
company "revue Terre d'Algérie" during the financial years: 2017-2018-2019-
2020-2021. 
We have developed tables(1, 2and3) containing financial and accounting data to 
assess the financial profitability of the company and we have also illustrated in 
figures (1 and 2) the curves of the main indicators to better observe their 
evolution during the five financial years. 
We have alsooptedfor a set of ratios to better understand the financial situation 
of the company through: solvency, economic profitability, financial profitability, 
operating profitability.By takingthe company's financialdata, weproceeded to a 
decompositionof theseresultsanddetailed inan analysiswhatis involvedin the 
generation of these results in order to assess and judge the relevance of the 
financial indicators. 
 

Table1.Income statement data 
Amounts in Euros 

Income statementdata 2017 2018 2019 2020 2021 

Turnover  568139 559501 456564 229787 180166 
Production  551937 545227 449676 1884959 174414 

Consumption 566862 458407 409644 229374 169961 
Value added -4469 90944 44796 -40259 8799 
Grosssurplus -5371 90126 44006 -23396 57386 

Operatingprofit -82075 19023 -20045 -57181 5188 

Netprofit -81010 20278 -20077 -57616 4707 
Source : elaboratedby the author onthe basis of balance sheetsand financial 
statements. 

 -Fortheturnoveras a whole, it is evolution rates that evolve negatively-1.52% 
for 2018 compared to 2017 and -18.4 for 2019 compared to 2018; with a 
particularity for the financial years 2020 and 2021 which respectively show a 
decrease of -49.67% and -21.60%. 
Thissituationresults froma decreasein activityforthesetwo financial years. 
Recallthat managersin many companies paygreatattentionto turnover, which 
reflectsthe level of activity. 
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Weconsiderthisdecreasein turnover as a first alert while waiting to analyze other 
parameters and indicators.This indicator certainly doesnot make it possible to 
understand all the nuances of the economic situations of a company, but it is 
strongly meaningful. 
 -The company's production, wherethe rate of evolution dropsslightlyto-1.22% 
in2018, experienceda decreasein2019of -17.52% comparedto 2018, tocontinueto 
declinein2020and2021 (-58.87% and-5.7%). 
-The consumptionof the financial year showscontinuousdecreasesandthe 
negativerates of evolutionare respectivelyfor2018, 2019, 2020, and 2021: 
-19.13%, 10.64%, 44.01%, 25.9%; this state of affairs is explained by a decrease 
in activity. 
  -The added value of the exploitation, itwill showa negativeamountof(-4,469 
euros) in 2017 then pass to a positive amount of 90,944 euros in 2018 but this 
Added value recorded a decrease of (-51.17%) in 2019. 
Thenitwill experiencea worryingdeclinesincethe rate of 
negativeevolutionin2020is not significant becauseitis the passagefrom a positive 
amount in 2019 of 44,796 euros to a negative amount of (-40,259 euros) 
(2020).The added valueis showinga littlebetterin2021 (8799 euros). 
  -The grossoperatingsurplus,in2017is in negativevalue, it will rise markedlyin 
2018, it fallsby -51.17% in2019.Itisin a criticalpositionin2020, it has fallen 
markedlycomparedto the 2019 financial yearby displayinga 
negativeevolutionrateof -153.17%, this is dueto a chain reaction following the 
depreciation of the added value of -189.87% in 2020 and the increase in 
expenses. 
Obviously, the significantdecreasein Added Value in 2020 has repercussions and 
impacts theGross Operating Surplus (GOS) since it represents its calculation 
base.On the other hand, in 2021 the GOS willexperiencea clearincreaseby going 
from-23,396 euros in 2020to57,386euros. 
 -The operatingresult, appears with a negative value (-82,075 euros) for 2017 
due to the repercussion of the negative GOSon its calculation.In2018, the 
situationimprovesby achievingan operatingresultof 19,023 
eurosbeforeexperiencing deteriorationby successively passing to-20,045and -
57,181 euros in 2019and 2020. 
-The netresultofthe financial year, for 2017 is displayedwitha 
negativeamountof -81,010 euros, and thengoes back to20,278 euros, butit 
registersnegative amounts for 2019 and 2020;it endswith a positiveamountin 
2021 of 4,707 eurosdueto the added value, the Gross Operating Surplusand the 
positive operating result.We have drawn Figures1and2toobservethe evolution of 
operating data (turnover, production, consumption) andfinancialdata(value 
added, gross surplus for the year, operating profit, net profit for the year) overthe 
5financial yearsandthus confirmthe situationsand trends observedin Table1 : 
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Fig.1.Impactofthe increase in paperandthe healthcrisisonoperatingdata. 

 

Source:elaborated by the author 

Fig.2.Impact ofthe increase in paperandthe healthcrisisonfinancial 

 

Source :elaboratedby the author 

-The Value Added curve(Figure 2) experienced a negative value in 2017, then 
a clear recovery in 2018.Butin2019itis displayedwith a decreaseof -50% 
tocontinueon a negativevalueof (-40259euros) in 2020.Itwill experiencea 
slightimprovementbutis relativelyconsideredasa reboundin the situationin2021, 
presumablydueto the aidreceivedfrom the State. 

 -The curveof the GrossSurplusfor the financial year, itis almostthe 
sametrendswiththe rates of decreaseand increase since the Added Value is the 
basis for calculating the Gross Surplus for the financial year, it should still be 
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noted a significant Gross Surplus for the financial year of 57,386 euros in 2021. 

-For the operatingresult, there are morenegativevaluesthan positiveduringthe 
5financial yearsevenifit endsthe 2021 financialyear positivelywitha 
smallamountof (5118 euros).  

-The netresultofthe financial yearwill beimpactedbya chainreactionof 
previousresults (ValueAdded, GrossSurplusfor the financial year, 
operatingresult). Soaftera negativevaluein2017, thena positivevaluein 2018 to 
fall to (- 20,077) and (- 57,616 euros) successively in 2019 and 2020 to finally 
end with a positive result of 4,707 euros. 

Table 2 below will be used to accompany our analysis and our commentsin 
Table 3(Some significantratios): 

Table2.Mainbalancesheet items 
Amounts inEuros 

Balance Sheet Items 2017 2018 2019 2020 2021 

Fixed assets 71053 67669 63624 57396 43214 

Current assets 87312 11457 109268 183484 82228 

Net assets 158365 179126 172892 240880 125442 

Own funds 13 869 34 146 14 070 -43 546 -37 979 

Short-term debts 55 069 51 981 82 206 121 804 26 553 

Long-term debts 89426 92998 76616 162621 136869 
Source :elaboratedby the author fromthe balance sheetsand financial statements. 

Fromthe first reading of this table2, wenoticethe decreasein equityfromthe 2018 
financial year, which is hardlyreassuringfor a company.By constitutinga 
batteryofsome significantratios, wehave managedto financiallytranslatethe 
evolutionof the company's activityfromdifferentangles, inthe following 
Table3we have aligned theseratiosandwe have proceededto their analysis: 
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Table 3. Somesignificantratios. 
Amounts en Euros 

Ratios 2017 2018 2019 2020 2021 
Solvency : 

Permanent assets
 Total debt

 1.58 2.14 1.32 1.50 3.09 

Financial profitability : 
Net income
Own funds

 -5.84 0.59 -1.42 -1.32 0.12 

Economic profitability : 
Net income
Net assets

 -0.51 0.11 -0.11 -0.24 0.04 

Operating profitability : 
Gross surplus

Production
 -0.01 0.16 0.09 -0.12 0.32 

Source:Elaboratedby the author onthe basis of financialdocuments. 

-The solvency ratio: Aswe can read in Table3, the ratio in creased 
from1.58in2017to 3.09 
in2021.Ilpostedslightdecreasesin2019and2020toexperiencean 
improvement(resulting froma maintenanceof currentassetsand essentiallya 
decreasein short-termdebts) and reach 3.09 in 2021. 
  -The financial profitability ratio: This ratio expresses from an economic 
point of view the ratio between a monetary surplus released and a committed 
economic capital.Wecan appreciatewhat the capitalhas returned, thatis, the 
return on capital.Forthe 2017 financial yearand due to the negative net result 
 (-81,010 euros) achieved, we have a profitability ratio of -5.84.The 2018 
financial yearhasa profitabilityratioof 0.59witha positivenetresultandan increase 
(146.2%) in equity (Table2). On the other hand, the negativenetresultachievedin 
2019andthe decrease(-58.79%) in equity generated a negative profitability ratio 
of -1.42.The state of equity in 2020is not improvingsincetheyare displayedat(-
43,546 euros) and the realization of a negative net result (-57,616 euros) will 
produce a ratio of -0.12.In 2021, a slightimprovementwitha profitabilityratioof 
0.32without changing the equity situation (-37,979 euros) (Table 3).  
-The economicprofitabilityratio: Throughthisratio, wefollowthe evolutionof 
the return on net assets, there is the 2017 financial year where the net result is 
negative so the ratio generated is negative (-0.51).Forthe followingfinancial 
year(2018) the ratio is 0.11, the result for this financial year is positive but the 
net assets increased by 13.11%.The ratioisnegative(-0.11) for the 2019 financial 
year with negative net income and net assets that have slightly decreased (-
3.48%). 
In2020the ratioremainsnegative (-0.24) the situationismore delicatewitha more 
significant negativeresult(-57,616 euros). Thanksto a small positive result of 
4,707 euros and a net asset which decreased by (-108.17%) (Table 2), the ratio is 
displayed at 0.32. 
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Thisratio of economicprofitabilitymustbein such a proportionthatit 
constitutesacredible guaranteeinthe eyes of creditors. Itdoesnot take into account 
the financing conditions, that is to say the relative share of equity and long-term 
borrowed capital. 
  -The operatingprofitabilityratio(Gross operating surplus/Production) showsa 
stronginstabilityoverthe period2017-2021. Afteran improvementin2018(0.16) 
and a still positive level in 2019 (0.09), profitability deteriorates markedly in 
2020 (-0.12) under the effect of the health crisis.In2021, the strongrecovery 
(0.32)reflectsa significantrecoveryin operatingperformance(followingstateaid). 
 
5.3 Results and discussion : 

Duringthe healthcrisis(Covidpandemic), the magazines could not sell so there 
was a consequent decrease in turnover.Essentiallythe aggravatingfactisthecost of 
producing the journal (printing the journal) which is strongly impacted by the 
increase in the cost of paper on the international market.The 
companysufferedheavyexpenses (25,000 euros in 2021) and a decrease in 
activity. 

The company"RevueTerred'Algérie"has benefitedfrom aid fromthe FrenchState 
(LoansGuaranteedby the State) in the form of loans at the beginning of the 2021 
financial year of 110,000 euros (in two parts: 45,000 and 65,000 
euros).Nevertheless, the aidreceived, whateverthey may be, has not been 
sufficient because a company is not recovering from one or two years of 
inactivity while facing charges that they continue to weigh on the financial 
situation.Moreover, the companywasunableto repaytheseloans. 
As a result, this led the small company "Revue Terre d'Algérie" to a cessation of 
activity so it could not recover, hence the bankruptcy filing.The takeoverwasnot 
possiblebecausethe companyhas practicallyconsumeditsassetsandthat 
financiallyitfounditself unableto take on debtitcouldnolonger obtain 
loans.Consequently, the company is no longer bankable or viable. 
The takeoverbyanothercompany(a buyer) did not seem possible; the activity was 
definitively condemned by the fall and the absence of sale (during 2020-2021) 
of its product, namely the Magazine "Terre d'Algérie". 
The companyfounditselffacinga declinein activity, the erosionof its assets, an 
increase in expenses, these are serious consequences.In any case, towardsthe 
endof 2021, it was difficult for the company to recover due to the sudden fall in 
its activity related to the pandemic. 
The takeoverwasnot possiblebecausethe companyhas 
practicallyconsumeditsassetsandthat financiallyitfounditself unableto take on 
debtitcouldnolonger obtain loans. 
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The companyfounditselffacinga declinein activity, the erosionof its assets, an 
increase in expenses, these are serious consequences.In any case, towardsthe 
endof 2021, it was difficult for the company to recover due to the sudden fall in 
its activity related to the pandemic and the increase in the cost of publishing due 
to the increase in the price of paper. 
The financialresultsgeneratedupto the 2021 financial year did not provide a 
guarantee for the company to continue its activity.Asa result, the company is no 
longer bankable or viable.As a result, this led the small company "Revue Terre 
d'Algérie" to a cessation of activity so it could not recover, hence the bankruptcy 
filing. 
The takeoverbyanothercompany(a buyer) did not seem possible; the activity was 
definitively condemned by the fall and the absence of sale (during 2020-2021) 
of its product, namely the Magazine "Terre d'Algérie". 
6-Conclusion: 
Tourismand the tourism pressarecloselylinked;the pressinforms, 
promotesandinfluencestouristdemand. The Covid-19pandemichas 
stronglyaffectedtourism (closures, travel decline) which has reducedcontent, ads, 
articlesrelatedto destinationsandrevenuesfrom the tourismpress. Publishershave 
alsohad to deal with paper inflation. 
In addition, the increasein the price of paper has influenced the supply chain, 
causing delays and shortages.Thissituationraisesquestionsaboutthe sustainability 
of the traditional publishing sector in the face of the rise of digital 
technology.Printmedia couldalsoturnmore to digitaltolimitcosts, which 
couldleadto a decreasein paperpublications. 
For tourism, technologywill continueto playan increasingroleforlong-term 
touriststays, asmoreand more workersare lookingfor teleworkingoptions(Elka 
Pangestu, 2021). 
Somepublicationsare consideringreducingtheir 
publicationfrequencyoreventurningto digitalformatstomitigatethe impactof price 
increases.However, thistransitionto digital technology 
requiressignificantinvestmentsin technologyand training.In addition, there is a 
risk of losing part of their audience, especially loyal readers who prefer paper 
media. 
Finally, thispapercrisisraisesbroaderquestionsaboutthe sustainabilityof the 
newspaper industry.The actors of the 
sectormustquestiontheirpracticesandconsiderinnovativesolutionstofacetheseecon
omicchallenges, while preservingtheirmissionto informthe public. 
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