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Abstract: 
The present study aims at investigating the role of internal communication skills in supporting the 

organisational culture values at Algeria telecom -Regional delegation (Bechar area). 40 survey was 
distributed to a sample of employees, 100% of surveys were analyzed by SPSS. Descriptive statistics; F test 
and stepwise multiple regression were used to obtain the follow results: the attitudes of the employees at 
the company towards internal communication skills were positive with Middle level of positivity. 
There was a high positive relationship of the role of internal communication skills with the supporting of 
the organisational culture values at the company. The mobilisation and the empowerment were the 
prevailing character had an impact on the organisational culture values at the company studied. The study 
have three recommendations for future research: Giving importance to the “information” and “persuasion” 
dimension. Organize seminars and workshops to promote positive internal communication practices serving 
the organization's goals. Supporting organizational culture values, creativity and teamwork for building a 
strong organizational culture. 
Key words: Internal communication, Mobilisation, Empowerment, Organisational culture values,  Algeria 
telecom, Bechar area. 
Classification JEL: D83-M14-C21 
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  R  2R  Sig  F  Durbin-Watson  

  

0.834 0.696 0.000  86.916  1.659  

a. Predictors: (Constant),     b. Dependent Variable:  

) 6 (a 
Model Unstandardized 

Coefficients 
Standardized 
Coefficients 

T Sig. Collinearity 
Statistics 

B Std. 
Error 

Beta Tolerance VIF 

1 (Constant) 0,577 0,320 0,834 1,806 0,079 10,000 10,000 
_  0,838 0,090 9,323 00,000 

a. Dependent Variable:  
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Model Sum of Squares Df Mean Square F Sig. 
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Regression 8,994 1 8,994 62,872 0,000b 
Residual 5,436 38 0,143 

Total 14,430 39 

2 
Regression 10,127 2 5,064 43,543 0,000c 
Residual 4,303 37 0,116 

Total 14,430 39 
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0,789 0,789 0,789  0,530 0,067 7,929 0,000 
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