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An evaluation study of the effectiveness of commercial communication strategy
in insurance companies in Algeria
- Status of the Regional Fund for Agricultural Cooperation "Ouargla"
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Abstract :

To determine the effectiveness of commercial communication in strengthening the strategy of financial
institutions through the communication mix, we conducted a standard statistical study on the insurance
institution from ouargla represented by the Regional Fund for Agricultural Cooperation, where we conducted
a study on a sample of clients of the Fund randomly selected.

The study concluded that the Fund relies on a non-integrated communication mix. This did not affect the
overall strategy of the Fund, and this is due to the Fund's focus on direct selling and public relations in the
operations of commercial communication.
key words: Mix of commercial communication, insurance institutions, effectiveness, regional fund for

agricultural cooperation, ouargla.
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1-Lukas Falat and Martin Holubcik , The Influence of Marketing Communication on
Financial Situation Of the Company — A Case from Automobile Industry, In

"TRANSCOM 2017: International scientific conference on sustainable, modern and

safe transport”, Faculty of Management Science and Informatics, University of Zilina,
2017.
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Signification asymptotique
Valeur DdI (bilatérale)
khi-deux de Pearson 21.4142 9 011
Rapport de vraisemblance 10.910 9 .282
Association linéaire par linéaire 3.603 1 058
N d'observations valides 50
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Signification
asymptotique
Valeur ddl (bilatérale)
khi-deux de Pearson 6.2632 5 281
Rapport de vraisemblance 6.362 5 273
Association linéaire par linéaire 1.549 1 2213
N d'observations valides 50
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