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The application of halal bran in marketing products and services
"Consumer's view of the products bearing the halal label, a case study
of one of Saida's stores"
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Abstract: This study entitled the extent to which the term “Halal” popular in the national market
contributed to marketing the products of institutions active in the commercial field in the state of
Saida in particular during September of the year 2021. In order to achieve the goal of the study, the
descriptive approach was relied on through the academic and theoretical framing of the subject of
the study. This gave rise to, the foundations of the research problem, which called the researchers
to resort to the analytical method in order to analyse the data obtained by preparing a questionnaire.
After analysing the results of the research, we came to the conclusion that the the “halal” label on
the product has an effect on the consumer’s behaviour, we also came to note the exploitation of the
marketing function for the value of Islamic religious faith for commercial purposes through the

concept of "halal product".
Keywords: halal term, consumer behaviour, marketing function, halal product.

Syl catsl) *

?E




(3903770 0m) Al dulyy Plall pusd Alelal) ilaiiall dligiosal) d55 ilalaally Colaiiall Gigud 3 "Da’ aasy Dl ¢glide i ol s

T |
Marketing, The hidden " "sLasW ) it (gped” dsie gsedd) Ol o ol &) ISV il e e
Gised) oo adlaby 23Las¥) Slewsl) 515 Gl 2iby 35 U] 3LaY) s 4y gl " motive of the economy

Aeldznly lslasYl eSSl S e Rk 2l STg slasYl sl 3y95 aulus o Ape 52 5Lt il e
A" W By A @ e pal (olasVl AW el ST B, Bds Bjsa Uil co o Lo s (plasY) A
S Bl o e 8 mers) Wl o O 35w il e il
ALY O ol b s boslasl ] @ abaldl oldadly Sl gall eL2)) Jatdl podl ol dlgall wdaad dkee O
ol las Sokgd g Syt Aoy gl iUy n g 6T o Y1 ke o el 3 U diesdl o 2SO0 G
Gs bbbz Olawilinl M5 o dusl) Olial 522 Las £ G sl Ol 338 Slolg) 0 b LWL Lilazals
(Bl (6T sl Bl sgd s Slrboall (M 2 gll 26 e gl Szt ilte Slllaze e )5 foe Lol
Ul 598 Gt WD Audliog Rob Adlin (o bl Aulias Ll 4 055 Slaw sl Ladls bz 3,5 Y] oda jans
ALYl o) o Ll Glangll O b e dblinal w3 b C ey Lapby Bewlie et 13 cashan (T JDlazal )
Gt 3 Rl Al o) azal Bhes gy dalys o bl Gl paoge Slul sl # aladl s e 3] (g
M aeadly "N " ol o "IN Al Al psgdae (3 Altaze bl
3" I " AL Il des Jg 31 ol Al aseis U] G 8l sda jelau s 10 iyt AISCE)
Jaxes o 12l AISaY) ablaay cpt L) aB aey Bl s Sl oSl Basy A sl s B sl dlasl)
€I gene " g ST Bl Brgud I g 3BV Sluil
ol Ui Jo AW etV o il e slazeV) aee dalyl) deo

Bzt 3y g Al ol Jany sl Jizs @

i gand)) Bebadll (3 U iy alid) e L3 e "OL " el JMazel Ay @

a4 Bl 1Sy aale dhay Slewdll 515 Gisedl 32by 1) Gane BS 3 aull) 281 s tdwlyll .80
PEE > O B E S I LB R N el Coay L Looally Blotie g9ud (3 dp | wed)l and onl) Sl
R T RO P

ol o8 ] Manal gl plasaa Radlig B2 (3 el i)l Gl Gus 334 Auhlll Cugaal iyl Blual
B b poalie 2leo ] (3 gt b Sl e Db (Blandl e leddly Sloal) grgd "I-" 28T (T L)
RORUIEILSV [Py e

G Al g osd g hdlly L LU NS e hoddl med) e slaze¥) F o) Bongin Bl (3 dwlyl) doegis
o Lede lamadll SUL 2sdley WE 2 Jod) manald comlll (] W) i) 8 ol ETCC R PSP V]
oedl Olginy Ozl slds) 3 b

6 fadl ok —1.1

Joagt) Labaiy) clud)all s




ol

JQES"

g b i) wlllall Aage ) Ll R o ol gl uoy psgde o O tdigeeil] Cudd pggdl
L wldyy Sl pls] () DBl @ el (3 Ganndl ol Yly bladl el moa " g gppeal) Suidl ool
U oS lrel) Bl o I35 e aaladl) Olal 5dd g sty
SERUVNES VT (NI TRE I WO I U (RO PR

g BLES 3 AW gxteg B BhE foadl) jlael @

Al ol o3l ad Algss g @

sy mdl 2iby 3 sl ad pds @

(A el ety o3 T Uy s a3 jpat i il pose ) @

(225 o i 09 L) Aalad) 35541 315 poghn wo LY @
Ladl Godl ] Jorll Ll Lehady Laead o @ WAL " Rdend) dadlie¥) On sl domd] !
5L amlie job (3 8390l Lapsbias Jats OF Relstal) rend @) kaall VL "cde Bem g " s L Ollaily

EISSN: 2602-5183 * PISSN: 1033-2437  390-377(a.0a <(2022) 01:a:)) 08 :alaall el Laluatiy) ciludal) dlaa

Vgl s ) Jseo gy ol
Slrl plal JN e mabadl) Claal 3 e doly ) i) sl Baid ) dsb das " o sl Bl
Sl Gl
Jeldll Sl ) BLoYb dadaredd plall ol pa rnmdly LedliaY G sl) 5a2 3 AU 8B 53 503 Grgd) BTl Cuals
(687 i aiw 09k syms) 5i2 sl 3 5id ma Ul Bl
Gupdl Al Wl 351 25y Jo Y 3 oo ane (1 ans Rslasl Redane ST tdeladt 513 Bl dddy 400
Ribsll 5t 58 S wiay B SU e Ui Y or Lginy il Al (508 28 L5 e Ll b 2l 5
oy laladl) 155 4y s

Sy gl Wa 2y BN oo e 5l @

AoV 315V L 501 o gl 2y o Sl @

o) i)y g daiil Gy L)l s @

ekl dgy me o) Bl ens @

. (Winzar, 2013, page 03.)g ) aibs aJles s dos @

(MY Grgdl G ) (gl bl ol 1(01) B, IS

WE




(3903770 0m) Al dulyy Plall pusd Alelal) ilaiiall dligiosal) d55 ilalaally Colaiiall Gigud 3 "Da’ aasy Dl ¢glide i ol s

source : Nurhazirah Hashim Muhammad Iskandar Hamzah, 7p’s ; Aliterature Review of Islamic
marketing and contemporay Marketing Mix, Procedia, social and Behavioral scienes, page 158.
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Source : Jalan Cileduy Raya, Petukangan atara, Jakarta Selatan, Indonesia, Halal life Style in
Merketing communication and E commerce EKO Putra Boediman, International Jounal of pure
Applid Mathematics, Volume 117, N° 15, 2017, page 936.
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