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Abstract:

This research investigates the use of artificial intelligence (Al) and robotics techniques,
which are rapidly expanding and widely employed across various sectors, with a
specific focus on their applications in the tourism sector. The study explores the
practical implementation of robots in different areas of the tourism industry, examining
both current and potential future applications of Al in this field. This research holds
significant importance as it contributes to advancing scientific knowledge and provides
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guidance for future professionals in the tourism industry. The study explores the
applications of Al and robotics technologies in the tourism sector.

The study aims to address the following research questions: How are Al and robotics
technologies used in the tourism sector? What are the current applications of robots in
various tourism domains? The study utilizes both quantitative and qualitative methods.
Data was collected through interviews conducted with 30 individuals from Algeria on
this topic.

Data analysis revealed that robotics technologies have been successfully implemented in
several application areas within the tourism sector, such as hospitality services,
transportation, and customer assistance. These technologies have enhanced operational
efficiency, improved customer experiences, and reduced costs for companies.
Keywords: Atrtificial intelligence ; Al applications; robotics technologies; tourism;
hotels
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