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Abstract
This study aimed to shed light on the internal marketing mix to see how they can contribute to the
development of human capital within the organization, and was relying on the model Ahmed & Rafig, who
gave full support to the implementation of the marketing mix in the organization. Therefore, we have
adopted in the interpretation of the contribution of each component (internal product, the internal price,
internal promotion, internal place) and its ability to attract human capital, industry, activate and maintain it.
To investigate, in a poll conducted Algeria Telecom — Branch Biskra —, and which was reached the following
conclusions: that each of the (internal place, internal promotion, internal price) contributes to the
development of human capital within the organization, while the internal product was otherwise and that
internal marketing is everyone's responsibility and respect human specific vendor or department within the
organization, and starts incarnation through grasping internal marketing mix, which is an important step if
carried out by the organization, indicated their interest in human resources.

Key words: human capital, internal marketing mix, internal Product, internal price, internal promotion,

internal place.
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