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Abstract :
The humane ressource represented in the workers in touristic destination from the different categories and levels including citizens 
residing in is considered as being a real pillar on which the touristic destinations leading to achieve their goals and objectives rely 
on. Studies show that they are the source of competitiveness in those destinations being the locomotives and operators of various 
available tourism resources. For this reason the training of the human resource to acquire the knowledge and different skills is 
essential to ensure enough effectiveness and viability to complete the various tasks and functions required by the tourism activity 
(sector) . We will try through the present paper to identify the touristic training status in Algeria and its prospectives knowing that 
different studies and reports indicate that it has always been one of the most important obstacles facing the rise of the sector of 
tourism in Algeria.
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