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Abstract 

This study examines the role of media in elite sports, focusing on its positive impacts and the challenges it 

entails. Traditional and digital media have become essential in reporting sports news, shaping athletes’ public 

image, enhancing audience engagement, and supporting professional sports. 

The study explores media’s influence on athletes and audiences, including the promotion of elite athletes, 

support for their professional careers, increasing the popularity of professional sports, and attracting 

investments and sponsorships. Conversely, the study addresses challenges related to media pressure and 

sensationalism, which may affect athletes’ performance and audience behavior, emphasizing the importance 

of adhering to ethical standards in sports media. 

The study aims to provide recommendations for promoting responsible media practices, ensuring the 

development of elite sports, supporting athletes, spreading positive sports values, and achieving sustainable 



Media and Elite Sports: Effects and Challenges 

  

 080 

 

Introduction  

In modern times, sports have witnessed remarkable development due to 

technological advancements and the emergence of modern media, making 

media an essential tool for reporting sports information, promoting sporting 

events, and shaping the public image of elite athletes and teams. The role of 

media is no longer limited to reporting match results; it now extends to 

influencing public opinion, motivating audiences, supporting professional sports, 

and contributing to attracting investments and sports sponsorships. 

Elite sports, characterized by high-level competition and advanced 

professionalism, receive extensive media coverage due to their athletic 

achievements and the public and economic interest they generate. Despite the 

positive impact of media in enhancing the popularity of sports and developing 

and effective audience engagement. 

Keywords : Sports media  - Elite sports - Digital media-  Media coverage  -  Media impacts 

جدىاول هره الدزاست دوز وسائل الؤعلام في زياضت الىخبت، مع التركيز على جأثيراتها الؤًجابيت والخحدًاث  الملخص : 

االإصاحبت لها. فقد أصبحذ وسائل الؤعلام الخقليدًت والسقميت أساسيت في هقل الأخباز السياضيت، وحشكيل الصوزة 

 .السياضت الاحترافيت العامت للسياضيين، وحعصيص جفاعل الجمهوز، ودعم

وحسخكشف الدزاست جأثير الؤعلام على السياضيين والجماهير، بما في ذلك الترويج للسياضيين الىخبت، ودعم مسيرتهم 

االإهىيت، وشيادة شعبيت السياضت الاحترافيت، وجرب الاسدثمازاث والسعاًاث. وعلى الجاهب الآخس، جدىاول الدزاست 

علامو والوهويل الؤعلامو، ال ق قد جرثس على أداا السياضيين وسلوا الجمهوز، مع الخأكيد الخحدًاث االإسجبطت بالضغط الؤ 

 .على أهميت الالتزام باالإعاًير الأخلاقيت في الؤعلام السياض ق

وتهدف الدزاست إلى جقدًم جوصياث لخعصيص ممازساث إعلاميت مسرولت، وضمان جطويس زياضت الىخبت، ودعم السياضيين، 

 .يم السياضيت الؤًجابيت، وجحقيق جفاعل جماهيري مسخدام وفعالووشس الق

  جأثيراث الؤعلام –الخغطيت الؤعلاميت  –الؤعلام السقمق  –زياضت الىخبت  –وسائل الؤعلام السياضيت   الكلمات المفتاحية :
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athletes’ careers, this media role is not without challenges, including 

psychological pressure on athletes, media exaggeration, and fan fanaticism, 

which may affect performance and sporting behavior. 

Based on this, the present study aims to analyze the role of media in elite sports, 

explore its positive effects on athletes and audiences, discuss the accompanying 

challenges, and emphasize the importance of responsible sports media in 

supporting both sports and athletes alike. 

Based on this, the aim of this article is to highlight the role of media in elite 

sports, examine its positive aspects and the associated challenges, while 

emphasizing the importance of responsible sports media in serving both sports 

and athletes alike. 

Problem Statement  

Media, both traditional and digital, is considered one of the most influential 

actors in the elite sports ecosystem. Its role has extended beyond merely 

broadcasting competitions and sporting events to directly influencing the 

development of sports, shaping athletes’ professional images, and impacting 

public perception. Intensive media coverage contributes to increasing the 

popularity of elite sports, attracting sponsorships and investments, and raising 

public interest, which positively affects the development of sports infrastructure 

and provides both material and moral support to athletes. 

At the same time, the media plays a central role in shaping sports public opinion. 

It influences the agenda of sports interests and affects the audience’s attitudes 

toward athletes, teams, and sporting events through its discourse, presentation 

methods, and interactions on digital platforms. This role may have positive 
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effects, such as promoting sports values and competitive spirit, or negative 

effects, including sensationalism, media bias, and exaggeration, which may harm 

athletes’ reputations or impose psychological and professional pressure on them. 

Moreover, the digital media environment introduces new challenges, including 

the rapid circulation of information, the spread of inaccurate news, and 

increased direct interaction between athletes and the public, which intensifies 

scrutiny and public criticism. Ethical and professional issues also arise, such as 

respecting privacy, maintaining media responsibility, and balancing freedom of 

expression with the protection of athletes. 

Therefore, the central problem of this study revolves around the extent to which 

traditional and digital media influence the development of elite sports, support 

athletes, and shape sport’s public opinion, while highlighting the challenges 

associated with this media role. The study aims to understand the nature of the 

relationship between media and elite sports in a way that enhances its positive 

aspects and mitigates potential negative effects. 

To what extent do traditional and digital media influence the development of 

elite sports, support athletes, and shape public opinion, and what challenges 

accompany this media role? 

Study Questions:  

How do media channels contribute to promoting professionalism in elite sports? 

-What is the impact of media coverage on elite athletes’ performance and 

behavior? 

-What pressures and challenges do athletes and audiences face as a result of 

media influence?  
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Study Objectives 

-  Analyze the role of various types of media (traditional and digital) in shaping 

the image of elite sports and professional athletes. 

-  Examine the media’s impact on athletic performance, fame, and the 

professional identity of elite athletes. 

-  Identify the relationship between the media and sports audiences and how 

media coverage contributes to increased viewership and fan support. 

-  Explore the media-related challenges facing elite sports, such as psychological 

pressure, reputation damage, and media bias. 

- Assess the impact of social media on changing the nature of the relationship 

between elite athletes, the media, and the public. 

-  Analyze the economic dimension of sports media and its role in sponsorship, 

investment, and sports marketing. 

-  Identify the ethical and professional aspects of media coverage of elite sports. 

-  Propose mechanisms and solutions to strengthen the positive relationship 

between the media and elite sports in ways that promote sports development 

and protect athletes. 

Key Concepts and Terminology 

Concept of Media 

Media refers to the means of communicating information, news, ideas, and 

messages to the public with the purpose of educating, guiding, entertaining, and 

shaping public opinion. It includes a wide range of channels, such as 

newspapers, magazines, radio, television, and contemporary digital platforms 

including social media. Media serves as a key instrument in forming social, 
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political, and cultural awareness, transmitting societal values, and influencing 

the attitudes and behaviors of individuals and communities. 

 (  Fawzi, Ahmed., 2018,p135-137) 

Academically, media is defined as: 

―An organized process of delivering information and messages to specific or 

general audiences, with the aim of influencing knowledge, attitudes, and 

behaviors. 

Media can be classified into two main categories: traditional media, which 

encompasses print journalism, radio, and television, and digital media, which 

includes websites, online platforms, and social media. The rise of digital media 

has fundamentally transformed the way audiences interact with media content, 

enabling more immediate, interactive, and personalized engagement. 

.( Smith, L. 2020. P24) 

Concept of Sports Media 

Sports media is a specialized branch of media that focuses on reporting, 

analyzing, and presenting news and information related to sports, athletes, and 

competitions. Its objectives include providing sports education, entertaining 

audiences, enhancing audience engagement, and promoting the recognition and 

popularity of athletes and teams. 

Sports media is regarded as a strategic tool for shaping public opinion in sports, 

directing attention toward various disciplines, and enhancing fan support, 

sponsorship, and investment in sports. It also plays a vital role in promoting 

sports values and fostering a competitive spirit among athletes and audiences. At 
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the same time, intensive media coverage can place considerable pressure on 

athletes, often driven by the emphasis on fame and sensationalism. 

Sports media can be divided into: 

-Traditional media: such as print sports journalism, radio, and television. 

-Digital media: including websites, sports apps, and social media platforms, 

which have increased the speed of sports news circulation and enabled direct 

interaction between audiences and athletes( Ali, Mohamed, 2020a,p122-123) 

Concept of Digital Media 

Digital media refers to a form of media that utilizes digital technology and the 

Internet to disseminate information, news, and messages to the public. It is 

characterized by its speed, interactivity, and capacity to reach large and diverse 

audiences. Digital media encompasses websites, applications, social media 

platforms, live streaming services, and various other digital 

platforms.(ali,mohamed,2020 b,p25-27) 

Digital media is recognized as an effective tool for transforming the ways 

audiences interact with media content, enabling real-time communication and 

facilitating faster and more impactful distribution of information. It also 

enhances access to news and information, allows for content analysis and 

comparison, shapes public opinion, and provides new opportunities for 

advertising, sponsorship, and marketing. 

(Kennedy, John., 2018.p21) 

Digital media has several key characteristics: 
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-Interactivity: allowing audiences to comment, share, and participate in content. 

-Speed: faster dissemination of news and information compared to traditional 

media. 

-Customization: the ability to provide content tailored to audience interests. 

-Multiplicity: multiple digital channels and platforms for distributing 

information. 

Concept of Elite Sport 

Elite sport refers to sports practiced at the highest levels of professionalism and 

excellence, involving athletes with exceptional skills who participate in major 

national and international competitions. It is characterized by high performance 

standards, intensive training, rigorous competition, and a strong emphasis on 

results and achievements that enhance the reputation of both athletes and their 

countries. 

( Ali, Mohamed. 2020c.p125-130)  

Elite sport is regarded as a key driver for the overall development of sports, 

inspiring other athletes, strengthening national identity, and promoting core 

sports values such as discipline, dedication, and perseverance. It is also closely 

connected to sports media and the sports economy, as it helps attract 

sponsorships and investments while shaping a positive image for both athletes 

and audiences. 

.( Collins, D., Cruickshank, A., & Jordet, G. 2019,p29  ) 

Elite sport can be classified into several levels: 
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-International level: participation in the Olympic Games and world 

championships. 

-National level: major competitions at the country level. 

-Academic or institutional level: including top-performing athletes in universities 

and major clubs.( Brown, David., 2017,p12) 

Concept of Media Coverage 

Media coverage refers to the process by which the media delivers news, 

information, and events to the public, determining which aspects to highlight 

and how the information is presented. It is considered a crucial tool for shaping 

the public image of events, individuals, and groups, influencing public opinion, 

and establishing the priorities of media attention. 

( Fawzi ahmed , 2019,p121-123) 

Media coverage differs depending on the type of media employed, whether 

traditional media, such as print journalism, radio, and television, or digital media, 

including websites and social media platforms. The characteristics of each 

medium influence the speed of information delivery, the level of audience 

interaction, and the overall reach of media messages. 

.( Harrison, 2017,p-18) 

The main elements of media coverage include: 

-Selecting the topics and events deemed worthy of publication or broadcast. 

-Determining the angles and perspectives through which news will be presented. 

-Designing the messages and style of presentation suitable for the target 

audience. 
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In sports, media coverage plays a significant role in increasing the popularity of 

teams and athletes, shaping public opinion about sports, and influencing the 

perception of athletes and teams. Depending on how the media presents the 

information, coverage can contribute to either a positive or negative image. 

 ( Smith, , 2019, p22) 

Types of Media and Their Impact on Elite Sport 

The media play a central role in the development of elite sport, as they help 

promote it, enhance its professionalism, and shape the public image of athletes 

while influencing audience perceptions, funding, and investment in sports. 

Media outlets are no longer mere transmitters of sporting events; they have 

become key actors in shaping the sports ecosystem and setting its priorities. 

Given the diversity of media types and their distinct functions, their impact 

varies—ranging from supporting professionalism to, in some cases, contributing 

to the marginalization of certain sports or athlete groups. 

1. Visual Media (Television) 

Television is regarded as the most influential medium in elite sport. It plays a 

crucial role in broadcasting major tournaments, enhancing audience 

engagement, generating substantial revenue through broadcasting rights, and 

promoting star athletes, thereby contributing to the creation of a sports celebrity 

culture. Television also affects competition schedules and organizational 

arrangements to align with media requirements. However, this significant 

influence can simultaneously reinforce the marginalization of less popular sports 
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and limit the visibility of women’s sports and certain athletic categories, as media 

policies are frequently driven by profit motives and audience ratings. 

2. Audio Media (Radio) 

Audio media play an important role in providing live and rapid coverage of 

sporting events, enhancing sports follow-up, particularly in remote areas, and 

contributing to match analysis and the dissemination of sports culture. Despite 

its significance in broadening access to sports coverage, radio has a relatively 

limited influence on elite sport compared to television, making it less effective in 

challenging dominant patterns of marginalization or offering adequate exposure 

to non-mainstream sports. 

3. Print Media (Press) 

Print media play a significant role in providing in-depth analysis of athletic 

performance and results, documenting sporting achievements, and shaping 

public opinion while exercising oversight over sports institutions. However, 

sports journalism often reproduces dominant media narratives by focusing on 

particular sports or clubs, thereby contributing to the marginalization of other 

elite sports that do not receive equivalent media attention. 

.) Aliyev, H.E., & Mammadov 2022.p34-35. ( 

4. Digital Media (Internet and Social Media) 

Digital media have gained significant influence in elite sport by facilitating direct 

interaction between athletes and fans, enabling personal promotion and the 

development of athletes’ personal brands, and allowing the rapid dissemination 

of news, images, and videos. Additionally, digital platforms create opportunities 
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for less popular sports to gain visibility. However, the reliance on algorithms and 

follower counts can perpetuate digital marginalization, as more popular sports 

continue to dominate online exposure. 

5. New Media and Specialized Platforms 

This category encompasses specialized sports platforms and digital channels, 

which are distinguished by their precise and in-depth coverage, support for 

professionalism through technical and statistical analysis, and promotion of 

emerging talents and sports disciplines. However, the limited reach of these 

platforms compared to mass media diminishes their overall impact in addressing 

media marginalization, despite their qualitative contribution to the development 

of elite sport. 

.( Zawi  zaid, 2022. P-20-28). 

Analytical Conclusion 

It becomes evident that media, in all its forms, constitute a fundamental pillar in 

enhancing professionalism in elite sport. At the same time, however, they 

contribute to creating media imbalances that lead to the marginalization of 

certain sports and groups. Therefore, achieving balanced sports development 

requires the adoption of fair media policies based on diversity and equity in 

coverage 

Positive Impacts of Media on Elite Sport (Expanded Version) 

The media play a central role in the development of elite sport and in enhancing 

its level of professionalism. Their influence extends beyond the simple 

broadcasting of sporting events, as they have become key actors in shaping the 
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public image of sports and athletes. One of the most notable positive effects of 

media on elite sport is the improvement of sports awareness and public 

knowledge. This is achieved through the dissemination of sports culture, the 

explanation of rules and regulations, and the analysis of training methods and 

athletic performance. Such coverage enhances the audience’s understanding of 

sports and encourages more informed and active engagement with 

competitions. 

Furthermore, the media play a significant role in expanding the audience and 

generating greater interest in various sports, whether through live television 

broadcasts or digital platforms. This increased attention motivates sports 

federations and clubs to enhance the quality of competitions and tournaments, 

making them more appealing to both the public and investors. Research 

indicates that media coverage improves opportunities for funding and 

sponsorship, as tournaments and athletes are better positioned to attract 

sponsors and investors, which in turn positively impacts sports infrastructure, 

access to advanced equipment, and overall professional development. 

.)bouali foula. 0202,p47-49.( 

In addition, the media play a crucial role in constructing a professional image for 

athletes by showcasing their achievements and skills while emphasizing their 

discipline and professional ethics. This strengthens athletes’ social standing and 

increases their opportunities for professional contracts and personal 

sponsorships. Media also help motivate youth and women to participate in 

sports, as successful coverage provides role models and encourages the adoption 
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of healthy and active lifestyles. Through digital media and social networking 

platforms, it has also become possible to highlight less popular or emerging 

sports, creating a more balanced distribution of attention and offering new 

talents opportunities to gain recognition on both local and international stages. 

Overall, the media act as a bridge between elite sport and the public, serving as 

both an economic and social catalyst that supports professional development, 

promotes sports values, and enhances community engagement. This 

underscores the essential role of media in achieving sustainable sports 

development and highlights their significance in building a comprehensive and 

balanced sports ecosystem. .) Al-Thubaiti. 2020, pp. 293–312.( 

Media Challenges and Pressures in Elite Sport (Expanded Version) 

Elite sport is increasingly subjected to intense pressures and challenges due to 

the pervasive influence of both traditional and digital media. One of the most 

significant sources of this pressure is the constant scrutiny faced by star athletes, 

which elevates expectations from fans, sponsors, and sporting organizations. 

Such heightened attention often leads to psychological stress, performance 

anxiety, and a greater susceptibility to injuries, particularly in sports that involve 

high physical demands and intense competition. (Aliyev & Mammadov, 

2022.36-73). 

In addition to individual pressures, teams and sports organizations face 

institutional pressures arising from media coverage and commercial interests. 

Broadcasting schedules, prime-time event slots, and competition calendars are 

often dictated by the potential for high viewership rather than athletes’ physical 
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readiness or the principles of fair competition. These dynamics can undermine 

optimal performance conditions and foster an environment in which 

entertainment value takes precedence over athletic integrity. 

 (Al-Thubaiti, 2020.p293–312). 

Moreover, specific categories of sport, particularly women’s sports and less 

commercially popular disciplines, are subject to systematic media 

marginalization. Limited media coverage reduces opportunities for sponsorship, 

hinders fan engagement, and diminishes visibility for emerging talents. This 

selective representation not only reinforces inequalities within the sporting 

landscape but also constrains the development of professional pathways for 

athletes outside mainstream competitions. (Zawi, 2022,p58-65). 

While digital media platforms and social networks provide unprecedented 

opportunities for direct interaction with fans, personal branding, and the 

promotion of less mainstream sports, they also introduce new challenges. 

Algorithms that prioritize content based on popularity and engagement metrics 

tend to favor already popular sports, inadvertently perpetuating the 

marginalization of niche disciplines. (Bouali, 2022,p142-146). 

Additionally, the immediacy of online media contributes to continuous 

performance evaluation, intense scrutiny of minor errors, and the rapid viral 

amplification of mistakes, further exacerbating psychological pressure on 

athletes. The cumulative effect of these pressures is multifaceted: athletes must 

manage both mental and physical demands, sports organizations must balance 

commercial incentives with competitive integrity, and less mainstream sports 
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face reduced visibility and limited opportunities. Addressing these challenges 

requires comprehensive media policies that prioritize athlete well-being, ensure 

equitable coverage across all disciplines, and strike a balance between 

entertainment value and the authentic principles of sport. Such strategies are 

crucial not only for sustaining professionalism in elite sport but also for fostering 

inclusive and balanced sports development that empowers all athletes and 

sporting communities. 

Recommendations  

1- Develop Balanced and Inclusive Media Policies 

- Sports federations and media organizations should implement policies that 

ensure fair and comprehensive coverage of all sports and athlete categories, 

including women’s sports and less popular disciplines, to reduce media 

marginalization. 

- Media coverage decisions should consider audience interest and commercial 

value as supporting factors rather than the primary determinant of visibility. 

2-Protect Athletes’ Mental and Physical Health 

- Establish psychological support programs to help athletes cope with media 

pressure, public scrutiny, and performance expectations. 

- Schedule competitions in a way that respects athletes’ physical and mental 

readiness, rather than purely following broadcasting or commercial interests. 

3-Promote Responsible and Equitable Digital Media Use 
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- Encourage athletes and sports organizations to use digital platforms for 

positive promotion and fan engagement while minimizing exposure to 

harassment, trolling, or cyberbullying. 

- Implement algorithms or media strategies that provide equitable exposure to 

less mainstream sports, rather than favoring only the most popular 

disciplines. 

4-Provide Media Training for Athletes 

- Conduct workshops and training programs to equip athletes with skills to 

handle interviews, press conferences, and social media interactions 

professionally, allowing them to manage their public image effectively. 

5-Enhance Media Transparency and Accountability 

- Establish monitoring bodies or committees to evaluate the objectivity and 

fairness of sports media coverage. 

- Encourage sports journalism to focus on performance analysis, ethics, and 

values rather than merely sensationalism or celebrity culture. 

6-Support Research and Evidence-Based Policy 

- Promote academic studies on the impact of media on elite sport 

performance, audience perception, and professional development. 

- Use research findings to inform media and sports policies that balance 

commercialization, public engagement, and athlete well-being. 

7-Encourage Positive Role Modeling 
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- Use media coverage to highlight discipline, fair play, and achievements, 

creating role models for young athletes and promoting healthy sporting 

culture. 

8-Foster Collaboration Between Media and Sports Organizations 

- Develop partnerships to ensure media content aligns with athlete welfare, 

ethical standards, and the promotion of all sports categories, including those 

traditionally marginalized. 

Conclusion 

Based on the preceding analysis, it is evident that media plays a pivotal role in 

elite sport, as it can enhance professionalism, increase public awareness, and 

attract funding and sponsorship for athletes and competitions. Through 

extensive coverage and technical analysis, media contributes to building a 

professional image for athletes and highlighting their achievements and skills, 

while also providing a platform to promote less popular sports and encourage 

youth and women’s participation in physical activity. 

However, the relationship between media and elite sport is not without 

challenges. The intense media focus on popular sports and star athletes 

creates psychological and physical pressures and leads to the marginalization 

of certain sports and athlete groups. Moreover, digital platforms and 

algorithm-driven content often reinforce selective exposure, limiting the 

visibility and investment opportunities for less mainstream sports. 

Therefore, developing balanced and fair media policies, protecting athletes’ 

mental and physical health, providing media training, and promoting 
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academic research are essential steps toward ensuring sustainable and 

inclusive professionalism in elite sport. Ultimately, a responsible and 

integrated media approach, aligned with professional sports values, fosters 

sustainable sports development, enhances community engagement, and 

ensures equitable recognition for all athlete groups. 
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