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Abstract:
E-commerce has experienced rapid growth over the past decade, with online
shopping platforms becoming an integral part of consumers' lives. With this growth has
come the need to improve the user experience and make it more personalized and
.interactive, with the aim of increasing conversion rates and achieving customer loyalty
This research aims to study the extent to which artificial intelligence applications have
contributed to improving the user experience and increasing sales in the e-commerce
environment in recent years, highlighting the most prominent technologies used and
their direct and indirect impact on the performance of commercial platforms. It also

seeks to analyse the challenges associated with adopting these technologies and the
future opportunities they may offer in light of continuous progress in this field.

Keywords: Artificial intelligence applications, online shopping, chatbot, consumer
satisfaction.
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