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Abstract Keywords

This study aimed to explore the impact of virtual reality (VR) on marketing,
focusing on its capacity to reshape customers experience and engagement. To do so, ] )
the study adopted a descriptive method by reviewing relevant literature and Virtual reality;
highlighting the successful experiences of three leading companies in VR Vvirtual — environment;
technology. The study revealed that VR directly influences marketing through immersion;
immersive environments that enhance customers interactivity and improve their customers interactivity;
experience. The study mainly recommended the diversification of the virtual content
provided to customers and the assurance of its attractiveness and uniqueness. It also
suggested offering clear explanations and assistance to customers while using this
advanced technology.

customers experience.
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