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Abstract Keywords
This study aims to understand the role of artificial intelligence in customer relationship

management at Salesforce, a global leader in artificial intelligence (Al)-powered customer

relationship management (CRM). This study leverages Al technologies to process customer

data, automate and manage information easily, and ensure customer privacy and security. Acrtificial
Through this study, we concluded that Al is of paramount importance in improving the  Intelligences
relationship between the organization and its customers and facilitating interaction between CRM:¢

them at Salesforce. This is because Al provides numerous advantages, including Salesforces
strengthening the data and information infrastructure and speeding up its updating, the use of

various software for customer service, analyzing customer behavior, studying their needs,

and accurately understanding their trends
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